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ABSTRACT 

It is often assumed that media coverage of events like international climate change 

conferences could impact public opinion, research analyzing movements in public 

opinion concerning climate change is scant. Research on different audiences and the 

idea of motivated reasoning show that people's responses to media coverage of 

climate change are influenced by how invested they are in the topic. We look at how 

public opinion has been influenced by media coverage of COP21. Using data from a 

two-phase online panel survey (N = 876), we were able to categorize respondents into 

five groups based on their opinions on climate change, interest in related issues, 

policy preferences, and planned actions. Medium degrees of both positive and 

negative engagement were shown to have significantly different media impacts than 

the extremes. These results highlight the need for research into the segment- and 

content-specific impacts of the media and suggest that even major events may only 

result in minor shifts in public opinion. 
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INTRODUCTION 

Throughout the last 30 years, there has been a dramatic increase in people's awareness 

of climate change as a major issue. Similarly, climate change is a "drama of the 

commons," as described by Dietz et al. (2003), threatening the whole human race. 

While climate change is a worldwide issue, not every place is being negatively 

impacted in the same ways. Some nations will be struck far worse than others, 

depending on the fragility of their ecosystems.  

Despite  modest population, its citizens are among of the world's worst carbon 

emitters per capita (about 36 million in 2017). (Stats Can., 2017; U.N., 2009). This 

pattern has been helped along by Alberta's rich supply of easily exploited fossil fuels 

and other natural resources. Alberta's oil refining and processing activities have come 

under especially close international scrutiny. Representatives from participate in 

international climate discussions and agreements like the Climate Agreement while 

simultaneously "pursing the economic benefits of a fossil-fuel super exporter, which 

makes it a super emitter." This suggests that media portrays climate change and 

related themes or policies differently from media elsewhere. The media provide some 

of the greatest attention to climate change problems anywhere in the world.  

There is no such thing as climatic change that is unrelated to societal and cultural 

factors. The repercussions of environmental change on ecosystems throughout the 

world have been pushed to the background in the sad "debate" about the origins of 

modern-day global warming and climate change. With the phrase "climate change" 

becoming more commonplace in media outlets throughout the world, climate change 

journalism has emerged as a credible and powerful medium. However, it is still being 

tested by climate change superstars, the rising stars of environmental journalism, and 
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the ongoing debate within the journalism profession and the academic literature about 

the connections between environmental journalism, environmental degradation 

ideology, and the promotion of solutions to slow or halt the planet's demise. As a 

"synergistic impact" of reporting on climate change, portraying global warming as a 

"real phenomenon" in its own right has forced reporters to do more than just report 

the news; they must also make compelling stories about difficult environmental 

problems. 

LITREATURE REVIEW 

Vineta Kleinberga (2021) While media play a crucial role in disseminating, 

challenging, and integrating climate change beliefs, their work in post-communist 

nations has been understudied. When it comes to content production, news agencies 

and public broadcasters take the cake, but when it comes to readership, internet media 

take the cake. The media focuses mostly on international activities, while climate 

change itself gets less publicity. These findings corroborate the low degree of media 

domestication of climate change in Latvia. While the persuasive power of strategic 

narratives is muddled due to the widespread underreporting of the perception side, 

There is a high probability that political and government messages will spread thanks 

to the media's reliance on political and government information sources and planned 

material. 

Islam, M.S.; Kieu, E. (2021) In view of the rising realization that the natural sciences 

are unable to cope with these difficulties, this article is offered at a crucial juncture in 

society's response to climate change. With the goal of encouraging more cross-

disciplinary work across the scientific and social sciences, this study compiles key 

elements of sociological views on climate change research. We passionately defend 

the necessity to instill multidisciplinary methods, which may provide novel 

viewpoints and potential answers to the problems we confront as a result of climate 

change's effects. Therefore, we discuss some important sociological viewpoints in 

order to (a) provide a jumping-off point for readers interested in an introductory 

perspective and the possible central contributions of sociological insights on climate 

change, and (b) examine the potential benefits and drawbacks of increased 

interdisciplinary cooperation and collaboration. Using a haphazardly linked collection 

of sociological research, In the long run, we hope that these broad topics will help 

move the joint research agenda forward between sociology and other fields. 

Jogesh, Anu, (2019)The media's role in influencing and distributing ideas, beliefs, 

and policies around climate change dates back quite a way. In this chapter, From 2010 

to 2017, Here, we examine how various Indian print outlets frame their discussions of 

climate change. The study uncovers a complex shift in the discourse surrounding 

climate change via sampling, coding, and textual analysis. There are still pieces that 

highlight the responsibility of industrialized economies to take bold action, but there 

are also many that call for action from India and other developing countries. The 

concept of local self-determination, in line with the Paris Agreement, has widespread 

support. That is to say, the Indian print media's emphasis on establishing a consensus 

on climate change seems to have shifted from "looking out" to "looking in." 

Dominik A. Stecula (2019) The public's perspective on climate change, like that on 

many other subjects, is heavily influenced by the news media. The increasing 
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visibility of climate change in the media has increased the likelihood that the typical 

American will be exposed to coverage. Although while media portrayals of climate 

change are certainly crucial in influencing the public's willingness to support and 

participate in climate action, we lack a thorough grasp of how these portrayals have 

evolved over time. This research uses automatic and human content analysis of four 

major U.S. news sites to demonstrate how different frames have dominated and 

developed in media coverage of climate change since the discussion started in 1988. 

Our analysis of this literature focuses on three overarching perspectives: those that 

emphasize the risks and advantages of climate change, those that emphasize 

conservative and free market ideals and principles, and those that emphasize the 

financial costs and rewards of climate mitigation. We observed that some of the most 

prevalent media frames that discouraged people from supporting and taking part in 

climate action were on the decrease in recent years. Examples of such contexts 

include those that place more emphasis on the financial costs of climate change 

mitigation or on the unpredictability of the future. There has also been an increase in 

perspectives that encourage public participation, such as those that stress the financial 

advantages of climate action. Language stressing risk and peril, as well as the usage of 

the present tense, are also more common in news articles now than they were in the 

past. These are encouraging improvements to the degree that media framing has a 

significant influence in encouraging public climate action. 

Kristen Alley Swain (2021) Many people's attempts to combat climate change, both 

locally and globally, have been impacted by the media's coverage of the issue in the 

news. In this chapter, We investigate how the media encourages or discourages 

people from taking action on climate change, the impact of media routines, the 

factors that drive news coverage, the influence of claim-makers, scientists, and other 

information sources, and the significance of scientific literacy in appreciating 

climate change news. This article explores how journalists have historically 

attempted to demystify climate science and legitimize their sources, as well as the 

manner in which climate stories compete for readers' attention and are influenced by 

macroeconomic and political factors. 

Changes in segment membership 

We compared the number of respondents in each wave's segment to the number of 

respondents in that respondent's wave 1 segment to acquire an initial sense of the 

magnitude of changes in segment membership between the two waves. When 

participants' segment membership was compared before and after the conference, 16.3 

percent moved to a more involved section and 19.4 percent moved to a less engaged 

sector. A single-level shift to either a more involved (8.8%) or less engaged (11.5%) 

group accounted for most of the shifts. Fewer people changed their answers by more 

than two levels (positive: 7.8%, negative: 7.5%), and less than 1% changed their 

answers by more than three levels. Individual change scores were derived with a 

range of 1 to 1 (M = 0.03, SD = 0.60) in order to examine the correlation between 

these shifts and demographic information and media use. Non-linear correlations were 

found between mean change scores and demographic variables such age, gender, level 

of education, political affiliation, and media consumption, showing that there were 

distinct associations between positive and negative changes. Hence, optimistic and 
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pessimistic change were each assessed using their own logistic regression model. The 

most active demographic, the Alarmed, was left out of the analysis of positive shifts. 

To avoid biasing the results, we did not include the Doubtful in our analysis of 

negative change. Apart for gender and segment membership as a dummy variable, all 

predictors were centered around the mean. 

Explaining changes to more engaged segments 

A favorable impact was also shown for the Cautious when compared to the Doubtful 

as demonstrated by a significant interaction. Figure 1 depicts these connections by 

displaying, for each of the four target audiences, the predicted likelihood of moving to 

a more engaged group for varying degrees of media exposure. Large discrepancies 

exist between the Doubtful and the two segments, even with moderate degrees of 

media exposure, as seen by the confidence intervals. So, although the Skeptical were 

more likely to have positive changes in the long run, this gap narrowed as their 

exposure to the media increased. This narrowing gap suggests that further exposure of 

the Doubtful to news on climate change may cause them to have greater protective 

impulses that contribute to a disconfirmation bias. Conversely, it seemed that changes 

toward increased involvement were more often related with accidental exposure. 

 

Figure 1. Changes in audience engagement as a result of increased or decreased 

COP21 coverage are predicted for various degrees of exposure. 

Explaining changes to less engaged segments 

By comparing the ages of respondents, we find that the younger ones are more likely 

to migrate to the disengaged category. Males and those with lesser levels of education 

were more likely to see a fall in involvement, but changes in political attitudes had no 

influence. Those who were disinterested were less likely to go down to the next part 

than those who were alarmed or worried. Again, media coverage had little overall 

effect, but it was shown to have a detrimental secondary effect on the Fearful. The 

Alarmed and the Cautious seemed to gain more from exposure than the Anxious, 

according to significant interactions. In Figure 2, we see the expected chance of 

shifting to a less engaged part for each of the four included audience groups for varied 

exposure levels. The Disengaged were least likely to see a negative change in 
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attitudes and behaviors across all levels of media exposure. There was also some 

variance at very low doses between the Concerned and the Cautious. When subjects 

were exposed to low levels of stimulation, they were more inclined to transition to 

less involved areas, however when they were exposed to high levels of stimulation, 

this tendency diminished. 

 

Figure 2. Changes in less engaged segments predicted as a function of audience 

segment's exposure to COP21 coverage 

CONCLUSION 

In the aftermath of COP21 in Paris in 2015, this study aimed to investigate the effect 

of media coverage on climate change audiences. We have argued, using motivated 

reasoning, that the amount to which such media impacts occur may vary for more or 

less engaged audience groups. Consistent with past studies, we did not observe any 

broad impacts from watching media coverage of COP21. Our research shows that 

people are more likely to take a defensive stance after being exposed to media 

coverage of a certain occurrence and that this reaction is segment-specific. It seems 

that the less invested audience has a disconfirmation bias when exposed to more 

information, whereas the more invested audience experiences a confirmation bias 

when exposed to less. These regularities provide support to the idea that news just 

confirms people's preexisting worldviews. Those with a moderate degree of 

involvement, whether positive or negative, were more vulnerable to reinforcing 

effects of media, suggesting that linear correlations between engagement 

characteristics and media impacts may not always hold. According to our findings, 

Taking into account alternatives, such as the bimodal connection, may make it simpler 

to understand the impact of media coverage and other signals on public opinion and 

involvement with respect to climate change. 
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