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ABSTRACT

This research compared the prime-time news formats and themes covered by the
public-service channel DD News to those of the commercial networks Times Now
and India Today. This research examined each news item and show type
independently. In terms of creating news shows, the chosen networks are distinct from
one another. The news content of public service broadcasting is highest, and the news
bulletin style is used most often. Although public news outlets tend to cover less
ground, they do their best to highlight key stories and deliver them in an accessible
manner.
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INTRODUCTION

After studying media framing for over 40 years, we have a better idea of how
journalists report on and portray major national and worldwide events. Scholars
differentiate between generic frames, which comprise structural components and
general qualities applicable across themes, times, and cultural settings, and issue-
specific frames, which are relevant to a given event, subject, or topic. Entman defines
framing as "the process of culling a few elements of perceived reality and assembling
a narrative that highlights connections among them to promote a particular
interpretation.” This study examines the prevalence of five typical frames developed
by Semetko and Valkenburg to better comprehend framing in Chilean media.
Semetko and Valkenburg's (2000) examination of generic frames has been the basis
for a great deal of worldwide research, and it has been extensively duplicated in
various nations and cultural situations. However, no such research has been conducted
in Chile.

How significant are media in shaping political opinion? The solution is self-evident at
first look. Historians all the way back to de Tocqueville stress the value of
newspapers in producing educated voters. Recent polls support this view by indicating
that newspaper readers are more politically savvy than those who don't read
newspapers regularly. In addition, newspaper political coverage is both more
extensive and, according to some assessments, of higher quality than that of other
media, particularly television news. In a nutshell, newspapers are important because
they provide readers with access to more and better information, hence fostering a
more educated populace.

LITERATURE REVIEW

Gronemeyer, & Porath, W. (2017). Using the five general frameworks and
indicators of duty allocation, conflict, human interest, economic implications, and
morality, this essay analyzes how the Chilean press covers politics. Our study's
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primary objective was to identify the prevalence of these frameworks for the first time
in Chile in order to gauge their universality. Using indicators derived from the
baseline research, we analyzed the quantitative content of six Chilean newspapers
over the course of three years to see how these frameworks are represented in the
country's press, how often they appear, and whether there are any notable variations in
these aspects both over time and between the newspapers.

Saifuddin Ahmed and Jaeho Cho (2018) This research seeks to illuminate the ways
in which geographical proximity affects how media and public discourse frame social
disputes. In the context of the 2013 unrest in Singapore's Little India, we undertake a
human content analysis on 227 news stories and an automatic language analysis of
4,495 tweets. This worldwide comparison supports the old theory that news
organizations cover international events in proportion to their geographical closeness.
Twitter, on the other hand, is less confined by geographical limits of news creation,
providing individuals with an alternative information system in which they may avoid
press control. Reasons for variations in framing across media types and national
boundaries are discussed. Constraints and applications of this study's results are
explored.

MARIA ELENA GRONEMEYER (2017) Using the five general frameworks and
indicators of duty allocation, conflict, human interest, economic implications, and
morality, this essay analyzes how the Chilean press covers politics. Our study's
primary objective was to identify the prevalence of these frameworks for the first time
in Chile in order to gauge their universality. Using indicators derived from the
baseline research, we analyzed the quantitative content of six Chilean newspapers
over the course of three years to see how these frames are represented in the country's
press and how frequently they occur, and whether there are any notable variations in
these aspects both over time and between the newspapers.

Aalberg, Toril. (2014) The findings of studies on the effects of various media frames
on citizens' perceptions and understandings of politics are discussed in this chapter.
The chapter begins by outlining the many frames that are used to depict politics in
modern media coverage; they include issue/policy content framing, strategic game
framing, thematic framing, and episodic framing. The chapter then examines
empirical studies of the time-series presence of the various frames. The similarities
and contrasts between other nations and media outlets are also explored. Research
reveals that different frames are key components of political coverage, but the author
believes that it is difficult to draw broad generalizations due to disparities in
operationalizations and a lack of comparison studies. As a result, the author urges for
more consistent research and genuine comparisons on the subject.

Frida V Rodelo (2019) The term "frame construction™ refers to the transmission of
preconceived ideas about an issue or event from political players to journalists.
Investigating media input, which consists of materials political players provide to
newsrooms to help them in their job and influence the news, is one way to examine
framing. By defining the issue-specific frames of the Merida Initiative, analyzing the
frequency of those frames in newspapers and media input, and doing eight cross-
lagged correlation analyses, we were able to evaluate the degree to which government
frames affected news frames. The correlation level increased over the norm seven
times. Researchers concluded that media influence had a significant effect in selecting
which frames were included in the news.
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Christian von Sikorski (2020) One of the most discussed topics in the field of
journalism and mass communication today is the concept of "framing,” which is
defined as "the process by which some aspects of a topic are made more prominent
than others.” This process can be carried out by strategic communicators, journalists,
and even audience members. Frames are ways in which information is organized to
make sense, but only in a limited context. They advocate for a certain political stance
and line of action by defining the problem, interpreting the causes, recommending a
path of action, and/or assessing the morality of the situation. To be more explicit,
strategic communicators propose competing frames for public and media attention,
which are then adopted and adapted by journalists, with consequences for audience
members' own frames at the individual level. The ability to create and manipulate
meaning is therefore explained by the idea of framing. Because of its capacity to
explain the rivalry of strategic positions taken by communicators, journalists, and
audiences, framing has become a central term in the study of communication. Yet, the
word is often used arbitrarily and inconsistently due to conceptual and practical
fuzziness. As a result, the framing idea is mostly applicable to theory-based
investigations of journalism.

METHODOLOGY AND DATA

This analysis attempts to quantify the impact of watching TV news on political
literacy while taking into account a number of important contextual factors. The
methods of measurement used in this analysis are described below. Frequent viewing
of the evening news. In order to gauge how often people really watch the news on TV,
we asked, "Over the previous week, how many days did you watch the following
news programs on radio or television?" Responses about Aktuellt (SVT, public
service), Rapport (SVT, public service), and TV4 Nyheterna will be used in this
research (TV4, commercial). Here, the answer options were "Daily" (5), "5-6 days a
week™ (4), "3-4 days a week" (3), "1-2 days a week™ (2), "More infrequently" (1), and
"Never," with the numbers corresponding to the days of the week (0). A familiarity
with recent events and/or surveillance data. Knowledge of current events, often called
"surveillance facts," will serve as the primary criterion for this study's success.

Empirical Results

Let's start with some descriptive findings before we go into our hypothesis. Our
primary focus is on how watching TV news may increase one's political literacy.
Knowledge impacts need individuals to be exposed to political news in the first place.
It's true that many people do. As an example, The proportion of respondents who said
they watched each news program at least five times a week over all four waves is
shown in Table 1, along with the wave-specific means for each of the three news
programs.

Table 1. Exposure to TV News Shows in Wave 1-4.

Wave 1 Wave 2 Wave 3 Wave 4
Aktuellt (SVT, PS) 32.9 33.1 29.7 36.1
(2.6) (2.6) (2.4) (2.7)
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Rapport (SVT, PS) 37.7 37.3 33.8 41.1
(2.7) (2.7) (2.6) (2.9)

TV4 Nyheterna (TV4,
C) 28.9 28.1 24.3 30.0
(2.4) (2.4) (2.2) (2.5)

The table below displays the percentage of respondents who reported viewing each
news program at least five times per week along with the means (in parentheses) for
the whole sample. Nowhere on this magnitude is never an option (Daily). Statistical
information without any weighting.

Rapport, Aktuellt, and TV4 Nyheterna are the top three most-watched news programs,
respectively. Although self-reported media exposure is sometimes inaccurate, these
results and others imply that TV news viewing is rather widespread. Time series
analysis reveals that between Waves 1 and 2, hardly any changes occurred. The third
wave peaked in early August, including both the off-election period and late summer,
and then declined until the national election campaign, when TV news consumption
spiked.

Descriptive findings reveal that just around half of respondents correctly answered
questions testing their political knowledge (Table 2). It's worth restating that there
were six new questions in each wave to gauge how well participants remembered
recent events. Lower scores in waves 3 and 4 may not always reflect less knowledge,
but rather more difficult problems.

Table 2. Knowledge of Current Political Events in Wave 2—4 (mean values).

Wave 2 Wave 3 Wave 4
Mean 3.32 2.36 2.25
(S5D) (1.37) (1.33) (1.63)

Please take note that the table below displays the mean values and standard deviation
(in parenthesis) for the Wave 2, 3, and 4 additive knowledge indices. The answers
might range from O (incorrect) to 6 (correct).

Previous studies on the impact of viewing the news on one's knowledge have revealed
varied results, as we have shown above. The initial hypothesis (H1), however,
predicted that watching TV news would increase one's understanding. Then, in Waves
2, 3, and 4, we will examine the bivariate connection between TV news consumption
and political knowledge to test Hypothesis 1. A cumulative index of each wave's
exposure to TV news will serve as the independent variable, while the knowledge
indices will serve as the dependent variable.

TV news exposure had substantial impacts on political knowledge across all four
waves. As a consequence, H1 receives preliminary support from the findings.
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Nevertheless, multivariate analyses, which account for confounding factors that may
affect test takers' political knowledge, allow for a more reliable assessment. The
outcomes of these regressions are shown in Table 3. Indices of political knowledge at
each wave of the panel are the dependent variables, whereas demographic
characteristics such as gender, age, education, political interest, and general political
knowledge as well as television news exposure are the independent variables.

Table 3. Effects on Political Knowledge from Exposure to TV News, Wave 2—-4.

Wave 2 Wave 3 Wave 4
Gender (0=female, 1=Male) 64FFE (05) 32%E* (05) 69FEE (106)
Age 01%** (.00) .00 (.00) .001** (.00)
Education
High school 14 (.09) — .14 (.10) 18 (.11)
University 29%% (.09) —.05(.10) A4%FE (1)
Political interest 26%FFF (103) AQFF* (.03) S52%EE (104)
General political knowledge A8FEE (0]) AS5FEE (01D 23 (.02)
Exposure to TV news .03%**% (.00) 04%F*¥* (.00) 03%%% (01)
Adjusted R2 29 22 35
N 2.281 2.281 2.281

Standard errors for estimates of OLS coefficients are shown in parentheses. **p<.01,
***n<.001. Except measurements of TV news exposure and knowledge indices, all
other measures of the independent variables come from Wave 1.

Even after accounting for confounding factors like political interest and prior
knowledge, the findings still point to a positive knowledge benefit from viewing TV
news. Even if the impact sizes are on the small side, they are nevertheless statistically
significant, especially when compared to the effects of political involvement and
general political knowledge. This provides evidence in favor of hypothesis 1.

Knowledge gains from viewing TV news should be highest during campaigns for
national and European parliaments, according to Hypothesis 3, and minimal during
the non-election period. Yet, evidence does not back up this notion. As can be
observed, there is little difference between the waves in terms of the consequences of
watching TV news. It's interesting to see that the election period with the largest
explained variation is the national election period, followed by the European
Parliament election period, and then the non-election period. In particular, the non-
election period stands out as an outlier due to the reduced explained variance and the
surprising result that schooling is adversely connected with knowledge about current
political issues.

9459



International Journal of Early Childhood Special Education (INT-JECSE)
DOI: 10.48047/INTJECSE/V1412.1026 ISSN: 1308-5581 Vol 14, Issue 02 2022

Yet, it is possible that there are disparities in the knowledge benefits of watching
public service and commercial TV news, and so a major issue for this article is
whether or not all TV news programs are created equal.

In contrast to exposure to commercial TV news, Public service television news will
have a more positive effect on viewers' political awareness, as predicted by
Hypothesis 2. To begin our exploration of this question, we will first examine the
uncontrolled bivariate associations between public service and commercial TV news
exposure and awareness of current political issues in waves 2, 3, and 4. As there may
be discrepancies between Actually and Rapport, the two public service news
programs will be analyzed individually in this and future studies. Table 4 displays the
first findings.

Table 4. Bivariate Relationships between Exposure to Public Service and
Commercial TV News Shows and Political Knowledge, Wave 2—-4.

Rapport (PS) 27HH* 26%%% 26%**

TV4 Nyheterna (C) .04** 07** .02

Predictions are made using Pearson correlations. Knowledge of current political
situations and the frequency with which one watches TV news come from the same
wave. Results over all three waves reveal that both public service news programs
provide greater benefit to viewers' understanding than does viewing commercial
television. Nevertheless, in one example, there is no statistically significant
correlation between viewings of the commercial TV4 Nyheterna and political
awareness. This provides preliminary evidence for hypothesis 2. Yet, it is vital to
examine the impacts while considering a variety of contextual factors, as was the case
before. This research aims to further explore H2 by analyzing the correlation between
respondents’ viewership of the three news shows and their knowledge of political
events throughout all three waves, controlling for factors including respondents'
gender, age, education, and political interest, and familiarity with the news media.
Table 5 displays the collected data.

Table 5. Effects on Political Knowledge from Exposure to Public Service and
Commercial TV News Shows, Wave 2—-4.
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Wave 2 Wave 3 Wave 4
Gender (0=female, 1=Male) B3FEE(05) 0*** (L05) STEEE (1T
Age 00%** (.00) —.00(.00) .00 (.00)
Education
High school 15 (.10) —.145 (.10) A9 (.11)
University 29%% (.10) —.06(.10) ASFEE(11)
Political interest 24FFE (03) ST7HEEE(03) A9¥FE (04)
General political knowledge A8FEE (.01) J4FEE (0] 22%¥E (02)
Exposure to TV news
Aktuellt (PS) .02 (.02) 05% (.03) .02 (.03)
Rapport (PS) 09%** (.02) A2%%% (.03) J2%%%(.03)
TV4 Nyheterna (C) —.03 —.04* (.02) —.05% (.02)
Adjusted R? 30 23 35
N 2.281 2.281 2.281

Keep in mind that the standard errors for the estimated OLS coefficients are included
in the parentheses. *p < .05, **p < .01 ***p <.001. The knowledge indices and most
of the media exposure indicators are from Wave 2, whereas the rest of the
independent variable data comes from Wave 1.

The findings not only indicate that viewers' political awareness is affected by their
exposure to public vs commercial television news, but also by the specific public
television news program they watch. The first thing to keep in mind is that watching
public service news regularly has beneficial effects, though this is true only for
Rapport. When considering Aktuellt, the impact is most noticeable during the second
wave. The second crucial fact is that estimates of commercial TV4 Nyheterna
viewership have been steadily falling for a while now, and that this decline is
significant in both the third and fourth waves. Together, these findings provide
support for H2, which hypothesizes that viewing public service television news will
increase one's political literacy more so than viewing commercial television news.
They also provide support for H4, which states that the positive effects of viewing
public service television news on political knowledge will outweigh the negative
effects of viewing commercial television news during election campaigns for both the
national and European parliaments, as well as during the off-election period.

Yet, the difference between the public service news programs Aktuellt and Rapport is
interesting since it suggests that it's not only a question of who owns the station
(public vs. private) that makes a difference. While the statistics can't provide light on
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why the knowledge gains from Rapport are more pronounced than those from
Aktuellt, the structure and contents are still important.

Conclusions

Although there is some disagreement about the extent to which the public When
combined, these results have both theoretical and practical significance. The findings
have important policy ramifications, most notably the recommendation that public
service television be funded and supported by those who value educated people. In a
world where more information is accessible than ever before, the value of public
service has been called into question in many nations, thus this is crucial. The findings
also imply that both public and commercial TV news programs may benefit from a
closer examination of the reasons for the lack of a positive knowledge impact. This
leads to an important theoretical conclusion. Based on these and other studies, it's
clear that we need to learn more about the factors that cause certain television news
programs to have informative impacts while others do not. TV news producers that
have this goal will need to know this in order to consciously craft their programmes in
a way that maximizes the good knowledge impacts and mitigates the negative ones.

Reference

1. Frida V Rodelo (2019), “Government frames and their influence on news
framing: An analysis of cross-lagged correlations in the Mexican context,”
Global Media and Communication 2019, Vol. 15(1) 103-119

2. Aalberg, Toril. "19. Issues, events and frames in political media
coverage". Political Communication, edited by Carsten Reinemann, Berlin,
Boston: De Gruyter Mouton, 2014, pp. 375-

388. https://doi.org/10.1515/9783110238174.375

3. MARIA ELENA GRONEMEYER (2017),” Framing Political News in the
Chilean Press: The Persistence of the Conflict Frame,” International Journal of
Communication 11(2017), 2940-2963 1932-8036/20170005

4. Saifuddin Ahmed and Jaeho Cho (2018), “Framing social conflicts in news
coverage and social media: A multicountry comparative study,” the
International Communication Gazette 0(0) 1-26 ! The Author(s) 2018

5. Gronemeyer, & Porath, W.. (2017). Framing Political News in the Chilean
Press: The Persistence of the Conflict Frame. International Journal of
Communication. 11. 2940-2963.

6. Aalberg, T., & Curran, J. (2012). Conclusion. In T. Aalberg & J. Curran
(Eds.), How Media Inform Democracy. A Comparative Approach (pp. 189—
199). London: Routledge.

7. Aalberg, T., Van Aelst, P., & Curran, J. (2010). Media Systems and the

Political Information Environment. A  Cross-National Comparison.
International Journal of Press/Politics, 15(3), 255-271.

9462


https://doi.org/10.1515/9783110238174.375

10.

11.

12.

International Journal of Early Childhood Special Education (INT-JECSE)
DOI: 10.48047/INTJECSE/V1412.1026 ISSN: 1308-5581 Vol 14, Issue 02 2022

Blaszkiewicz, C. S. (2012). Creating Scandal to Avoid Panic: How the UK
Press Framed the News of the World Phone hacking Scandal. Media@LSE
Electronics Msc. Dissertation Series.

Cullinane, M. (2010). Whose frame is it anyway? A semiotic analysis of RTE
television news. School of Applied Social Studies, University College Cork,
Ireland.

Gorp, B. V., & Vercruysse, T. (2012). Frames and counter-frames giving
meaning to dementia: A framing analysis of media content. Elsevier Journal of
Social Science & Medicine.

Kuyper, J. A., & D'Angelo, P. (2010). Doing News Framing Analysis:
Empirical and Theoretical Perspectives.

Von Sikorski, Christian, and Jérg Matthes. "Framing and Journalism." Oxford
Research Encyclopedia of Communication. 28 Feb. 2020; Accessed 31 Mar.
2023.
https://oxfordre.com/communication/view/10.1093/acrefore/9780190228613.0
01.0001/acrefore-9780190228613-e-817.

9463



