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ABSTRACT
The present study aims to investigate the probable impact of socio traits and behavior on the attitude towards 
investment among rural population. The responses of 400 respondents were collected and examined. 
Behavioural aspects were examined through behavioural proxies namely financial self-efficacy, personality 
traits, financial literacy, social influence. Age, gender, income, qualification, and marital status were 
investigated to measure the impact of demographics on investment attitude. Multiple regression, ANOVA, and 
Post hoc statistical techniques were applied to measure the impact. The results show that under study variables
have significant effect on the investment attitude of the rural people. The findings also demonstrate that age and 
marital status have significant influence on the attitude towards investment and no other demographic variables 
show their influence on the investment attitude of rural people.
Key Words - Investment Attitude, Financial Literacy, Demographics, Rural Population, Regression
Introduction
The modern-day investment attitude of any individual depends upon on four pillars namely aim of investment, 
time horizon,financial behaviour, and socio traits (Garman & Forgue, 2011). The previous studies have
demonstrated how behaviour of individual investors is affected by various factors (Hudson, 2021,Asebedo and 
Payne, 2019; Thanki and Baser, 2019).Several researchers demonstrate that investors act irrationally while 
making investing decisions (Baker and Filbeck, 2013;Barber and Odean, 2001).Conventional financial 
theories are predicated on the assumption that individuals, groups, institutions, and even the markets would all 
act rationally (Baker and Filbeck, 2013). On the counterpart, Tourani-Rad and Kirkby (2005) document that 
behavioural finance contradicts this premise of rational investmentsdecisions and strive that investor frequently 
diverge from appropriate financial decision making. The investment decisions of individuals depend upon their 
opinions and interest that develop their beliefs and inclinations which are termed as biases (Kalra Shahi and 
Arora, 2012). Hence, to fully grasp the impact of psychological biases on financial investments, it is vital to do 
research into the attitudes of those making investment decisions. Only a small amount of research has been done 
to examine the biases of Indian individual investors. Due to the transformations in demographics, rising in 
disposable income and technological advancements, the investment preferences and mindset of Indian investors 
have changed (Kalra Shahi and Arora, 2012).Under these shifting circumstances, it has become imperative to 
decode the attitude of Indian investors that may help the financial service providers to build unique profile of 
individual investors.As India has evolved as one of the world's most dynamic economies, it is vital for both 
national and international financial service providers to get a comprehensive understanding of market 
participants at the grassroots level in order to foster confidence and trust among financial customers. It is vital to 
get into the psyche of the individual investor in India in order to have a grasp of his or her views and preferences 
in order to acquire an understanding of the individual investor in India. A greater knowledge of investors' 
psychographic characteristics would aid in the creation of investor segmentation, which would be a beneficial 
tool for financial service providers in order better to meet the demands of their potential consumers.But the 
extent to which the social traits and behavioural aspects influence the attitude towards investment has largely 
remain investigated. The investment attitude of people hailing from rural areas are remain untouched up-to a 
great extent. To best of our knowledge, no seminal work has been produced in the extant literature that focus 
their scholarly endeavour in investigating the investment attitude of rural population, especially engaged in 
farming occupation.
This present study attempts to answer this question by examining the socio traits and behavioural aspects of 
individual investors from rural areas. The study examines the responses of 400 rural investors and evaluate the 
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impact of social dynamics and other behavioural factors that may have probable impact on determining their 
attitude towards financial investment. This study is first of its kind of attempt in which an effort is made to 
investigate the investment attitude of rural people. The nature of sample selection differentiatethis study from 
existing literature as major studies have been conducted in urban areas or based on some stock market trading 
investors. Thus, it contributes significantly in extending the scope of the research work through exploring 
attitude towards investment of rural people. 
Literature Review and Hypothesis Development
Theory of planned behaviour and its application in investment behaviour
Based on Ajzen and Fishbein's theory of reasoned action (1980), Theory of Planned Behavior (TPB). To this 
day, TPB has established itself as a prominent theory that has been used to a wide spectrum of human behaviour 
to provide explanations (Shaw, et al., 2000). In order to be effective, it must have three essential components: an 
attitude toward behaviour, subjective standards, and perceived behavioural control. Collectively, all of these 
elements work to assist an individual in the formation of a behavior-oriented intention (Ajzen, 1991). The term 
"perceived behaviour control" refers to an individual's impression of the ease or difficulty of carrying out a 
behaviour as a result of the existence or lack of essential resources (Ajzen, 2015).
Impact of social influence on attitude towards investment
In social influence, an individual or group exerts social power in order to influence another person or group in a 
specific direction (Franzoi, 2006). Socialization by parents and peer groups are included in this study's 
definition of "social influence." According to Sam et al. (2012),a person's decision-making process is disrupted 
by social variables. There has been a dramatic increase in the number of sources available for disseminating and 
exchanging ideas and information. Individual investors consult and are influenced by the opinions of their loved 
ones, neighbours, and friends when making financial decisions (Nofsinger, 2005). Researchers Jamal et al. 
(2015) showed that young people's attitudes regarding investment are shaped by the influence of family, peers, 
and financial knowledge.
H1 – Social influence positively affect the investment attitude of investors.
Impact of financial literacy on attitude towards investment 
Knowledge about the financial instrument or the financial service before making investment decision is defined 
as financial literacy (Huhmann and McQuitty, 2009;Raju et al., 1995).According to Mandell (2008),
Financial Literacy is a set of skills and information that a person needs in order to make sound financial 
decisions. Financial Literacy is defined by Lusardi and Mitchell (2011) as the capacity to understand basic 
principles of inflation, risk diversification, and interest rate computations.A more financially educated investor 
is able to make a more accurate risk assessment based on the clues he or she receives and the capacity to digest 
the information in a more efficient manner.
H2 - Financial literacy positively influences the attitude towards investment
Impact of personality traits on attitude towards investment
Personality traits can influence an individual's decision-making process, as well as their overall investment 
attitude. Psychological and behavioural aspects can impact investors' money decisions and behaviours, 
according to a financial investing approach founded on behavioural finance theories (Pak and Mahmood, 
2015;Sadi et al., 2011). Because of this, while assessing a person's propensity to take financial risks, it is 
critical that personality factors be taken into account.(El Othman et al., 2020). A person's personality and 
psychological features have been shown to influence their behaviour when faced with a risky situation(Ajzen, 
2015)
H3– Personality Traits have positive impact on attitude towards investment
Impact of financial self-efficacy on attitude towards investment
A person's self-perception of their abilities to manage their financial resources in order to meet their long-term 
financial objectives (e.g., saving for retirement) is known as their financial self-efficacy (Lapp, 2010). Financial 
self-efficacy has been found to be associated to financial decisions and happiness in times of market instability, 
according to the current literature (Asebedo and Payne, 2019). To put it another way, Tang et al. (2019) claim 
that a person's attitude toward investing money is heavily influenced by their sense of financial competence. 
Confident people are more suited to deal with stress and control their emotions when confronted with adversity 
(Farrell et al., 2016).
H4 – Financial self-efficacy has positive impact on attitude towards investment
Socio Demographic and Investment Attitude
Individual stock investors' risk assumption attitudes are influenced by a variety of socio-demographic factors, 
including their age, education, income, investing goals, investment techniques, and investor type.
Gender
Roszkowski and Grable (2005) discovered that women are more conservative than men, and this discrepancy 
is believed to be attributable to a personality trait in men as male investors are known as "thrill seeking" or 
"sensation seeking". Kumar and Goyal (2016) discovered that the gender of the investor is one of the most 
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essential demographic factors to consider when doing research. When it comes to making financial investments, 
it has been reported that male investors tend to be more confident than female investors. Researchers Barber 
and Odean (2001) and Weber et al. (2002) have demonstrated that men are more risk-averse than their female 
counterparts when it comes to investing. Some investigations have discovered that there is no statistically 
significant association between gender and risk tolerance (Grable et al., 2011).
H5 – Investment attitude varies with Gender.
Age
Scherer (2017) find age as another important demographic factor that determinant of investor’s risky attitude. 
The extant literature of finance postulates that with increase in age, investors become risk averse and show less 
tendency to take investment risk(Hudson, 2021;Triwijayati et. al, 2020; Chawla and Joshi, 2020).It is 
plausible to believe that age has an inverse connection with risk taking propensity for two reasons: young 
investors are privilege to have more time and the ability to come over the financial losses; and older investors
have less time and the ability to recover financial losses. Additionally, investors at young age, have more time to 
amass as well as safeguard their riches than older individuals (Dohmen et al., 2011; Sultana, 2010;Hallahan 
et al, 2004).
H6–Attitude pertaining to investment risk decreases as age increase. 
Income
Hudson (2021) noticed income as another significant demographic factor in examine the investment attitude. 
Taking up financial risk necessitates the availability of a supplemental pool of cash to compensate for any losses 
that may occur. Individuals with higher incomes have sufficient resources to satisfy their vital obligations and 
hence have a better ability to take risks. Kumar and Goyal (2016) demonstrate that there is a statistically 
significant difference in the investing confidence of individual investors with varying levels of income. When it 
comes to making risky investment decisions, investors with low financial means have particular difficulties 
because they are unable to absorb big losses (Akbarov, 2021; Chiu et. al, 2020; Barber and Odean, 2001). 
There is a statistically significant link between income and investing mindset, according to a slew of scholarly 
research (Grable, 2000; Grable & Lytton, 1999;Hallahan et al., 2004).
H7 – Attitude pertaining to investment risk increases as income increase.
Marital Status
It is assumed that married individuals have greater duties than single people. Chiu et al. (2020) and Akbarov 
(2021)married investors are more wary of financial risk because they are burdened with a bigger number of 
financial responsibilities and the responsibility of caring for a larger number of dependents. This means that they 
are less risk-tolerant than single individuals are. Ates et al. (2016)demonstrate the high investment intensity 
among unmarried investors than in married couples. Yao and Hanna (2005) also reported that single investors 
have high tendency to take risk than married individuals. Contrary to this, Grable (2000)documented the
oppositeresults that represents the high tendency of married couples in taking risks than unmarried investors.
H8–Married people are risk averse than unmarried investors.
Education
Al-Ajmi (2008) and Grable (2000) found that with increase in level of education qualification, the attitude 
towards investment changes. The qualified investors tends to take high calculated risk than less or illiterate 
investors.Fares and Khami (2011) found that investors' educational degree had a statistically significant impact 
on their investing decisions. According to Davies et al. (2014), educated investors are more likely to invest than 
those who are less educated.
H9– Qualified investors tends to have positive investment attitude than less qualified investors.
Research Design
The population for the current study is a rural population residing in Punjab. A well-structured survey was used 
to gather information on 400 rural residents. For the purpose of gauging respondents' opinions, we used a Likert 
scale. A person must have lived in a rural location for at least ten years in order to participate in the study. We 
were able to get in touch with 535 people, and 400 of them agreed to fill out the survey. As a means of making it 
easier for the participants to reply, the questionnaire was written in their native language. It's well-documented 
that there's no set formula for calculating the ideal number of participants for behavioural research 
investigations (Osborne and Costello, 2004).
Measurements: dependent variable, independent variables
Measurement factors in the research and their possible effects on dependent variables are outlined in this 
section. Behavioural factors have been proxied for by social influence, financial literacy, personality attributes, 
and financial self-efficacy. The respondents' social characteristics have been reflected by factors such as their 
age, gender, income, education, and marital status.

Table 1 – Independent variables and their probable impact
Independent 
Variables

Variables Previous studies Probable Impact on 
the Attitude



International Journal of Early Childhood Special Education (INT-JECSE) 
DOI: 10.9756/INT-JECSE/V14I2.436 ISSN:1308-5581 Vol 14, Issue 02, 2022

4005

Behavioural 
Aspects

Financial Self Efficacy Brooks and Williams (2021), 
Akhtar et al. (2017), Ali et al., 
(2016),Lown (2011)

+

Financial Literacy Sadiq and Khan (2019), Tang et 
al. (2019). Akhtar et al. (2017), 
Jamal et al. (2015)

+

Social Influence Brooks and Williams (2021), 
Akhtar et al. (2017), Jamal et al. 
(2015)

+

Personality Traits Brooks and Williams (2021), 
Sadiq and Khan (2019) Akhtar et 
al. (2017)

+

Socio Traits

Age Scherer (2017),Kumar and Goyal 
(2016),M. Kannadhasan (2015), 
Chattopadhyay and Dasgupta 
(2015), Hallahan et al. (2003)

-

Gender Kumar and Goyal (2016),M. 
Kannadhasan (2015), 
Chattopadhyay and Dasgupta 
(2015), Hallahan et al. (2003)

+

Income Akbarov (2021), Kumar and 
Goyal (2016),M. Kannadhasan 
(2015), Chattopadhyay and 
Dasgupta (2015)

+

Education Akbarov (2021), Kumar and 
Goyal (2016),M. Kannadhasan 
(2015), Chattopadhyay and 
Dasgupta (2015), Hallahan et al. 
(2003)

+

Marital Status Hudson (2021), Kumar and Goyal 
(2016),M. Kannadhasan (2015), 
Chattopadhyay and Dasgupta 
(2015), Hallahan et al. (2003)

+

Source: Authors’ compilation
The mean values of the responses collected through questionnaire have been calculated. Multiple regression 
technique have been applied to measure the probable impact of behavioural aspects on the attitude towards 
investment of rural people. ANOVA was employed to examine which socio-trait has significant impact on the 
investors’ attitude. Post hoc test was further applied to investigate the impact on the probable categories.

Table 2 - Collinearity Statistics
Collinearity Statistics
Tolerance VIF

Financial Self-Efficacy 0.570 1.755
Financial Literacy 0.857 1.167
Social Influence 0.576 1.736
Personality Traits 0.932 1.073

Source: SPSS Output
The preceding table summarises the statistics on collinearity. Collinearity between independent variables was 
determined using Tolerance statistics, which were all close to one, indicating that only a small proportion of the 
variability in the independent variable was explained by other independent variables. As a result, 
multicollinearity between these independent variables was not an issue. The VIF (Variance Inflation Factor), 
which is the reciprocal of the Tolerance statistic, was similarly less than two for all independent variables, 
indicating that multicollinearity was not present.

Table 3 - Regression Model
R R-Square Adjusted R-Square F Sig. F Durbin Watson
0.553 0.336 0.323 43.588 0.000 1.722

Source: SPSS Output
The above table demonstrate the fitness of model and its degree to explain the variations in attitude towards 
investment. It is evident from R-square value that 33.6 percent of variations in the attitude towards investment is 
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explained by the model. The significant value of F-statistics (0.00) is lower than 0.05 that leads to reject the Null 
hypothesis and implies that the model is reliable and valid for predicting the attitude towards the investment of 
the respondents. 

Table4 –Factors affecting investment attitude
Model B t p-values Remarks
(Constant) 0.798 3.443 0.001
Financial Self Efficacy 0.153 2.485 0.013 Significant
Financial Literacy 0.357 7.925 0.000 Significant
Social Influence 0.157 2.489 0.013 Significant
Personality traits 0.142 3.623 0.000 Significant

Source: SPSS output
The above table depicts the regression outcome of the investigation regarding the influence of selected 
behavioural factors on the investment attitude of rural agriculture-based population. The t-statistics and their 
respective significant value shows the effectiveness of the variables to determine the investment attitude. The 
results show that all the under-study factors have significantly determine the investment attitude. All the t-
statistics for all variables are higher than 1.96 and their respective significant p- values are lower than 0.05. It 
leads to rejection of null hypothesis and confirms that these selected proxies of investment behaviour have 
significant effect the attitude of investment. The positive values of co-efficient of all the variables shows that 
these move in the positive directions and have positive impact on investment attitude. With the rise in degree of 
existence of these variables, the investment attitude of the investors become high and positive. Financial literacy 
was found to be the most influential factor that have substantial impact on the investment attitude of the target 
respondents. 
Regression Equation 
Investment Attitude = 0.153*Financial Self-Efficacy + 0.357*Financial Literacy + 0.157*Social Influence + 
0.142* Personality Traits + 0.798

Table 5 – Impact of socio traits on investment attitude
Levene’s Statistics Welch Statistics ANOVA 

Statistics
Remarks

Levene 
Statistics

Sig. Welch
Stat

Sig. F Sig.

Age 1.968 0.099 3.388 0.012 3.559 0.007 Significant
Marital Status 0.825 0.481 2.031 0.244 3.259 0.022 Significant
Education 1.432 0.212 0.773 0.572 0.784 0.562 Non-Significant
Income 0.918 0.453 0.543 0.378 1.155 0.330 Non-significant

Source: ANOVA outcome
The above table reports the ANOVA statistics outcome. The results show which socio traits play a significant 
role in determining the investment attitude of investors. The significant value of Levene’s statistics indicate that 
ANOVA statistics is adequate to apply to determine the impact of under study socio traits on investment 
attitude. The results of ANOVA statistics depict that AGE and Marital status have significant influence on the 
investment attitude of investors as their p-values are lower than 0.05.  Whereas education and income of the 
target respondents don’t have any significant impact in determining the attitude of investors. 

Table 6- Impact of Age on attitude towards investment
(I) Age (J) Age Mean Difference 

(I-J)
Sig.

Age ≤ 25 Years

25 Years < Age ≤ 35 Years -.247410 .312
35 Years< Age ≤ 45 Years -.373080 .046*
45 Years< Age ≤ 55 Years -.548055* .006*
Age > 55 Years -.297810 .644

25 Years < Age ≤ 35 Years

Age ≤ 25 Years .247410 .312
35 Years< Age ≤ 45 Years -.125669 .854
45 Years< Age ≤ 55 Years -.300644 .252
Age > 55 Years -.050399 .999

35 Years< Age ≤ 45 Years

Age ≤ 25 Years .373080 .046*
25 Years < Age ≤ 35 Years .125669 .854
45 Years< Age ≤ 55 Years -.174975 .789
Age > 55 Years .075270 .997
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45 Years< Age ≤ 55 Years

Age ≤ 25 Years .548055* .006*
25 Years < Age ≤ 35 Years .300644 .252
35 Years< Age ≤ 45 Years .174975 .789
Age > 55 Years .250245 .804

Age > 55 Years

Age ≤ 25 Years .297810 .644
25 Years < Age ≤ 35 Years .050399 .999
35 Years< Age ≤ 45 Years -.075270 .997
45 Years< Age ≤ 55 Years -.250245 .804

Source: SPSS output of Gomes-Howell Post Hoc Test
As the factors age and marital status were found significant, further dissection of this relationship was carried 
out to explore as to which categories of these factors differ from each other. 
In the table given above it was observed that perception of respondents towards investment in the age group less 
than 25 years differ significantly from the respondents falling in the age group 35 to 45 years and 45 to 55 years 
of age. Thus, it can be conceived that perception of very young investors differ significantly from investors 
falling in the middle age groups. With increase in age, the investors become risk averse and invest rationally by 
evaluating all the secure investment alternatives. At later stage of life, when they are near to retirement, they 
don’t want to lose their hard-earned money. On the contrary to this, young investors have different attitude and 
can bear the risk of losing money as they have time to recover the lose. These findings are also supported by the 
existing literature (Isidore et al., 2020; Scherer, 2017; Chattopadhyay and Dasgupta, 2015)

Table 7 - Impact of Marital Status on attitude towards investment
(I) Age (J) Age Mean Difference (I-J) Sig.
Single Married -0.253 .047*

Widow 0.184 .961
Divorcee 0.898 .899

Married Single 0.254 .047*
Widow 0.437 .672
Divorcee 1.152 .834

Widow Single -0.184 .961
Married -0.437 .672
Divorcee 0.714 .945

Divorcee Single -0.898 .899
Married -1.152 .834
Widow -0.714 .945

Source: SPSS output of Gomes-Howell Post Hoc Test
In the above table it was noticed that perception of married respondents towards investment is different from the 
respondents who are single. Therefore, it can be derived that marriage has a significant impact on the perception 
of investors towards various investment options.With marriage, the family responsibility of the person increases. 
He hasto bear the financial obligations of education of children, basic necessities of family, marriage of children 
etc. Thus, the attitude towards investment of the person changes and he becomes more concerned about 
financial planning, savings and investment for future expenditures. On the flip side of this, an investor who is 
unmarried, does not have any financial obligations of family and his concern towards savings, financial planning 
turns down. These results are in the same lines of the previous researchers (Kumar and Goyal, 2016; M. 
Kannadhasan, 2015).
Table 8 – Age* Marital Status Cross Tabulation

Age
Marital Status

Total
Single Married Widow Divorcee

Age ≤ 25 Years 85 15 1 1 102
25 Years < Age ≤ 35 Years 41 90 2 1 134
35 Years < Age ≤ 45 Years 7 80 1 0 88
45 Years < Age ≤ 55 Years 1 52 2 0 55
Age > 55 Years 0 20 1 0 21
Total 134 257 7 2 400

Source: SPSS Crosstab Output

From the summarized results given above in Table 6 and Table 7, the statistics of Table 8 support the findings of 
Table 5 and Table 6. It is evident from the results that 83 percent of respondents, who fall under the age group 
of 25 years, are single. 91 percent of the respondents under the age group of between 35 years and 45 years, are 
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married (80 out of 88) whereas 94 percent of respondents from the age group of 45 years to 55 years are 
married. Hence it shows that the rural people who are more than 35 years of age and are married have different 
attitude towards investment than the investors who are lower than 25 years of age and are single. 
Discussion and Conclusion
To understand the investment attitude of rural people, the probable effect of financial self-efficacy, financial 
literacy, personality traits and social influence was hypothesized and carefully investigated. In addition, the 
effect of socio traits (Age, gender, income, education, and marital status) was examined. The major objective of 
the study was to investigate the effect of socio traits and behavioural aspects on the attitude towards investment 
of rural people. The result of this study showed that all the behavioural aspects under study (of financial self-
efficacy, financial literacy, personality traits and social influence) were found to be significant in predicting the 
investment attitude of target respondents. The results of the current study are in the same lines of the previous 
studies (Brooks and Williams, 2021; Thanki and Baser, 2019; Kannadhasan, 2015; Ali et al., 2016; 
Shanmugham and Ramya, 2012). The results signify financial literacy (beta = 0.357) is the most important 
factor that determine the attitude towards the investment of rural people. This finding of the study also 
supported by the previous research (Raut, 2020; Alsemgeest, 2015) Financial literacy helps the investors in 
developing their mindset for rational investment decision making but also helps in taking calculated risk. Higher 
level of financial literacy among the investors also diminishes the social influence in the investment decision 
making among the investors (Rutherford and Devaney, 2009). They can take independent decisions based on 
the available market information according to their risk bearing capacity rather than based on the perception and 
opinion of their friends and relatives. Social influence (beta = 0.157) is another important factor that have 
significant impact on the investment attitude. The results show that rural people don’t have complete control 
over their investment decisions. It shows that opinion from family members, peers, friends, and relatives play a 
significant role in determining the attitude towards investment of rural people. In context of socio traits, Age and 
Marital status are the only two social traits of rural people that effect the attitude of rural people towards the 
investment. The results is also supported by the findings of previous literature (Thanki and Baser, 2019; 
Thanki, 2015; Dohmen et al., 2011; Anbar and Eker, 2010).Gender, Education and Income were non-
significant in determining the investment attitude of rural people. These important findings is supported by (De 
Venter, 2006; Christiansen et al., 2006; and Al-Ajmi, 2008).The results shows that family responsibilities and 
change in mindset due to increase in age helps in establishing the attitude towards investment among rural 
people. The results also summarize that the respondents in the age group of 25 years and below has different 
attitude towards investment than the investors of age group between 35 years to 45 years and 45 years to 55 
years.
Implications and Future Scope 
The findings of the study contribute significantly in stretching the scope of existing literature. The findings 
suggest the financial planners, managers, and policy makers to examine prudently about the socio traits of rural 
people before offering them any investment portfolioto their client. Unlike other market segments, in case of 
rural people only age and marital status affects their attitude towards the investment. So financial institution 
should consider these findings before developing any customized product for rural people. It is suggested that 
the financial advisor could ask for the specific preferences of rural investors and develop a behavioural portfolio 
depending upon their age, future goal for investment, risk tolerance capacity rather than build investment 
portfolio by themselves based on the assumptions of other segment of customers.As a result, financial advisers 
should provide their customers with all of the important details they need to know about financial products in an 
easy-to-understand way, bearing in mind the risk associated with each asset type.It is recommended for future 
studies and practitioners that social characteristics are more important than behavioural factors in making 
financial decisions. Rural investors' investing attitudes are influenced more by social and demographic variables 
than by behavioural considerations. In addition, rural residents are taught financial literacy, which they may use 
to make better investment choices for their long-term financial well-being. By gaining a better understanding of 
financial literacy, rural residents will be better equipped to resist the inclination to make investment decisions 
based only on demographics and instead make more reasonable ones.
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