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ABSTRACT 

The use of AI software into corporate operations is becoming commonplace. Some debate exists over which 

technologies qualify as artificial intelligence. Many forms or stages of AI exist. Referring to AI without first 

defining its capabilities is misleading. The artificial intelligence used in businesses is quite simple and has 

limited learning capabilities. Our goal in writing this study is to learn how AI has affected businesses in India 

by interviewing business owners and normal employees. Sample information is gathered with the use of an 

online survey instrument. We have used a frequency table, several graphs, and the one-way ANOVA technique 

to examine the data. The data presented here demonstrates that AI is broadly accepted and offers several 

prospects to improve workplace efficiency. Artificial intelligence will aid companies in preparing for the 

difficulties posed by the fast development of human and commercial technology. The use of AI has been shown 

to have a favorable effect on every facet of a business, particularly in terms of bolstering its viability and market 

dominance. 
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I. INTRODUCTION 

The phrase "artificial intelligence" (AI) is gaining in popularity, although no one, comprehensive definition has 

emerged. Creating intelligent robots is the focus of AI research and development. Intelligence is defined as the 

capacity to adapt to and take use of one's surroundings effectively. Strictly simply, AI is the process of 

incorporating data from several sources, including but not limited to the cloud, network devices, robots, 

computers, computer-generated content, and other business processes and systems, into everyday activities. AI 

computing has existed in the past, is present, and will exist in the future. Marketing strategies of the future will 

need to take into account the rapid growth and improvement of artificial intelligence. The use of AI software is 

becoming increasingly common in businesses as a means of increasing efficiency, cutting costs, speeding up 

procedures, and broadening their competitive advantage. Teams who have already shifted their focus to selling 

AI software have a significant leg up on the competition when it comes to capitalizing on the next technological 

advancement, which is happening at a breakneck pace. 

The marketing and advertising industries aren't immune to the growing importance of artificial intelligence (AI) 

in our everyday digital lives. AI is reshaping every sector of society, from the snarky and intelligent Siri to the 

self-driving vehicles of Future to the Google AI that can learn video games in a matter of hours. Artificial 

intelligence can be used for a wide variety of tasks, including the identification of patterns in data for the 

purpose of reducing market risk, the creation of virtual personal assistants to improve customer service, and the 

examination of millions of documents stored on an organization's servers in search of compliance infractions. 

Yet only lately have businesses been able to predict and comprehend the opportunities that AI and robots might 

offer to the future of the corporate sector. Data mining, pattern recognition, and natural language processing are 

only some of the self-learning techniques that Artificial Intelligence uses. Hence, Artificial Intelligence has a 

significant cost advantage over human intelligence because of its scalability. In addition, businesses may reduce 

their mistake rates with the use of AI because of the reliability and rule-based systems it uses. Its durability, 

versatility, and capacity to record procedures all add up to lucrative commercial prospects. 

One of the most crucial parts of every enterprise is a well-thought-out plan for the future. The purpose of a 

business plan is to outline strategies for the future of a company. The employment of AI methods in business 

planning has led to a reduction in the need to deal with a deluge of data, the elimination of stressful, real-time 

decision-making challenges, and the simplification of access to the most current data, etc. Decisions in business 

planning, especially those with a lot of unknowns, can be automated using a number of AI approaches. As a 

means of coping with the unknowns posed by external events, mutating corporate goals, and ill-defined 
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procedures, project managers might use a neuro-fuzzy system based on the Radial Basis Function (RBF) for 

scenario planning. Several project management scenarios were studied with the help of radial basis function. In 

this presentation, an adaptive neuro-fuzzy inference system (ANFIS) for estimating the reliability of potential 

collaborators in a corporate setting was introduced. A low, medium, or high monthly trust value between the 

two companies is calculated by the algorithm. ANFIS performance was evaluated based on absolute percentage 

error, as calculated by the authors. Given the small mistake rates, it appears that ANFIS is a viable solution to 

this forecasting issue. Unique business planning applications, such as projecting the organization's intellectual 

capital and assessing the variables most crucial to the success of ERP installation initiatives, made use of NFS. 

II. REVIEW OF LITERATURE 

Yang, Zhilin et al., (2022) The use of artificial intelligence (AI) has had a major impact on how companies 

approach strategy in developing economies. We propose a conceptual approach for creating AI-driven strategies 

to help businesses better understand how to embrace, leverage, integrate, and deploy AI to obtain a competitive 

edge. Organizations may learn more about the regulatory, normative, and cultural-cognitive institutions that 

foster or limit AI's effect on their performance if they can pinpoint the major drivers of AI-related institutions. It 

is critical that AI-driven businesses strive for efficiency without sacrificing their credibility. Many avenues for 

theorizing and using AI-related strategies in developing markets are suggested by the proposed model. Articles 

in this issue are summed together in a final section. 

Dashkov & Nesterova (2021) To thrive in today's fast evolving, complicated environment, businesses must be 

nimble, well-equipped, and open to new methods of working brought about by the widespread use of digital 

technologies and the unavoidable interplay among humans, these tools, and the world's physical assets. 

Companies are beginning to understand that transformation is essential for continued success in the Internet 

Age. Information and communication technologies are crucial to the survival of a company in the era of global 

digitalization because they improve productivity and responsiveness to a dynamic external environment and 

ever-evolving client demands. Although there have been examples of successful application, where AI and 

machine learning fundamentally transform the way businesses function and enhance their profit, there is 

currently a great deal of interest in the potential of AI for use in business activities throughout the world. The 

focus of this research is on how the use of AI modifies the components of a business model and how the value 

proposition is affected. In this article, we examine Artificial Intelligence (AI) as one of the cutting-edge 

technologies driving digital transformation and discuss its current applications, the outcomes of its deployment, 

and the future possibilities for AI's continued inclusion in this field. 

Ida Merete Enholm et al., (2021) Artificial intelligence (AI) refers to a wide range of technologies that have the 

potential to provide several benefits to businesses in the form of increased ROI. In response to the flood of data 

and the dramatic rise in computing capability over the past several years, businesses have increasingly turned to 

AI in search of economic value. Companies have yet to fully embrace AI and find ways to put it to use in their 

daily operations. Because of the disjointed knowledge of how AI technologies produce corporate value and the 

expected nature of that value, a more comprehensive understanding is required. This research presents a 

comprehensive literature analysis that seeks to clarify the value-generating processes of artificial intelligence 

(AI) and how they may be used by businesses in their daily operations. Our research synthesizes the current 

literature to focus on three major areas: (1) the main drivers and brakes for AI implementation; (2) the many 

ways AI is implemented in businesses; and (3) the immediate and long-term consequences of AI. The report 

finishes by pointing out where more research is needed, or where gaps have been found in the existing literature. 

Christian Dietzmann & Rainer Alt. (2020) This study presents two artifacts that attempt to give help for creating 

AI applications and add to the general knowledge of AI. One hand, a business-focused view of AI technology is 

supported by a paradigm for designing AI applications (the "AI application design model"). The creation of an 

AI impact analysis model necessitates both artifacts in order to assess the full scope of AI's effects on 

organizations and the opportunities for redesign that exists within them. The research was inspired by the results 

of a survey on real-world instances of AI applications conducted by a consortium of researchers from banks and 

IT service providers in Germany, Switzerland, and Austria, as well as a business user group from a Swiss 

private bank. Both artifacts proved to be valuable resources for IT/business architects and change managers. 

Neha Soni, et al., (2018) Innovations in technology is happening at the speed of light in the present day, making 

it one of the most fascinating times in human history. Some examples of AI-based advancements include 

factory-working robots, self-driving automobiles, patient-monitoring smart watches, and AI that can beat human 

world champions in games like chess and go. There are a plethora of articles online today discussing artificial 

intelligence, its recent developments, and the effects it will have on people and businesses. For the fields of 

machine learning, deep learning, and artificial intelligence, 2016 has been a breakthrough year. Virtually every 

high tech Leader pledged to make their firm an 'AI company'. We have to wonder why this is the case. For what 

reason does it seem like every business today either wants to enter the artificial intelligence business or buy one 

that does? Is AI gradually supplementing or replacing all other technologies? In what ways is artificial 

intelligence changing every industry throughout the globe to the point that there is not a single sector left 
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untouched by its effects? In this article, we aim to address these concerns by analyzing 100 artificial intelligence 

(AI) start-ups that have emerged throughout the world to fulfill the needs of a wide variety of industries. We 

have shown through statistical analysis that the AI wave is here, and interest in its development is expanding at 

an exponential rate. Since 2012, spending on AI has increased steadily, a trend that is expected to continue. We 

have also looked at how AI has permeated every aspect of society, including classrooms and hospitals, 

households and factories. As AI becomes more commonplace in many industries, the answers to these questions 

will shed light on the kinds of knowledge and abilities employers will look for in prospective employees. This 

will aid the human community in adjusting to and welcoming the coming changes brought on by the widespread 

use of artificial intelligence. 

III. RESEARCH METHODOLOGY 

This includes 150 managers and ordinary workers from Indian businesses. In order to gather information, an 

online survey is employed. 

In addition, we conducted an online poll among Indian company decision-makers and regular employees from a 

variety of industries, including financial services, technology, and manufacturing, to gain insight into how 

people there feel about artificial intelligence and its potential social effects. Adults working full- or part-time or 

in self-service positions for the prospective companies were polled. 

Managers and executives at the helm of an organization were singled out as decision-makers and influencers in 

the company's technological direction, service offerings, and other strategic areas. The poll looked at a wide 

variety of industries including banking, IT, and manufacturing. 

IV. DATA ANALYSIS AND INTERPRETATION 

Table 1: Impact of AI on the economic growth of business 

Particular Percent 

Very High 46 

High 28 

Medium 16 

Low 6 

NA 4 

Total 100 

 

 
Figure 1: Impact of AI on the economic growth of business 

Table and graph show that 46% of respondents believe AI will have a significant influence on GDP growth. 

When asked about AI's effect on GDP growth, 28% of respondents put it in the "high" category, while 16% put 

it in the "medium" category. 6% of people polled feel the impact will be minor, with the other 4% choosing to 

remain silent. As a result, the majority of respondents believe that artificial intelligence will have a significant 

influence on economic growth in business. 
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Table 2: ANOVA test 

 Sum of 

Squares 

df Mean 

Square 

F Sig. 

Impact of AI on the 

economic growth of 

business 

Between Groups 2.063 1 2.063 2.308 0.02 

Within Groups 47.937 148 0.894  

Total 150 149   

The table above shows that there is a good difference between the two Mean Squares (2.063 and 0.894), 

although the difference is not statistically significant (F = 2.308; Sig. = 0.02). This indicates that AI has a 

statistically significant effect on corporate productivity growth (Sig. value 0.05). 

V. CONCLUSION 

Artificial intelligence is the ability of a machine to mimic intelligent behavior. It has greatly contributed to 

modernizing business practices. Because AI technologies will have a significant influence on the general public 

in the near future, AI may likely constitute a revolution in human affairs. Artificial intelligence (AI) is being 

used by businesses all over the world to increase productivity, improve customer service, and open up entirely 

new revenue streams. Artificial intelligence has entered the stage of human history. It is clear that AI is fueling 

significant changes in many different businesses. Even if C-suite executives aren't experts in AI, they should 

learn more about the benefits it may bring to their company. As a result, we may draw the conclusion that AI 

has a large effect on business expansion. As a result, AI has the ability to usher in a new era of prosperous 

business. The future of business will be drastically altered by the rapid development of AI. Hence, in order to be 

successful in the future, both individuals and businesses need to accept the innovation brought about by 

technological advancements. 
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