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ABSTRACT

Nepalese media’s evolution since 1947 was the primary research topic. In this
research, we look at how individuals of different socioeconomic backgrounds and
levels of mass media exposure perceive and participate in the progress of their local
communities. As a result, nighttime radio listening is quite common among
responders. Unfortunately, the vast majority of listeners simply cannot understand
what is being said. Radio broadcasts were incomprehensible to the average public
because of the complexity of the information being sent. The majority of respondents
found listening to FM. radio due to the weak and poor reception of Radio Nepal. They
thought that radio broadcasts would educate them of recent events and progress made
in their areas. After regularly listening to radio itemized programs, listeners saw a
shift in their behavior.

KEYWORDS: digital divide, news media, political influence, Press Council Nepal,
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INTRODUCTION

Central Himalayan South Asian nation of Nepal (officially the Federal Democratic
Republic of Nepal). Nepal has 7 provinces, 75 districts, 246 municipal councils, 481
villages, and 4 metropolises and 13 sub-metropolises. It is the 93rd biggest nation in
terms of land area and has a population of 26. It is the biggest independent Himalayan
state, located between China to the north and India to the south, east, and west.
Nepal's closest neighbor, Bangladesh, is barely 27 kilometers (17 miles) away from
its most southeastern corner. Sikkim, a state in India, separates it from Bhutan, hence
the two countries are not neighbors. Nepal is home to eight of the world's ten tallest
mountains, including the highest point on Earth, Mount Everest, as well as lush plains
and subalpine wooded slopes. Kathmandu is the biggest city and the capital of Nepal.
Nepali is the de facto lingua franca of this multiethnic country.

Nepal's area has been chronicled in some form or another since the Neolithic era. The
word "Nepal" first appears in writings from the Vedic Period, the time period that
gave rise to Hinduism, the country's primary religion. Buddhism's founder, Gautama
Buddha, was born in southern Nepal in 500 BCE. Northern Nepal was heavily
influenced by Tibetan culture. Because of its advanced urban culture, the Kathmandu
Valley in central Nepal came to be regarded as "Nepal proper.” The thriving Newar
confederacy that became known as Nepal Mandala had its capital there. The valley's
merchants ruled the historic Silk Road's Himalayan route. Traditional art and
architecture from the multicultural area are easily distinguishable. The Gorkha
Dynasty successfully united Nepal by the 18th century. The Shah dynasty founded the
Kingdom of Nepal, and the subsequent Rana dynasty of prime ministers allied with
the British Empire. Being a neutral territory between Imperial China and Colonial
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India, the nation avoided colonization. Nepal broke out from its isolation and
established robust relationships with regional powers in the twentieth century. Nepal's
rulers have twice halted the country's parliamentary democracy, which was instituted
in 1951. The last Hindu monarchy in the world was toppled as a consequence of the
Nepalese Civil War in 2008, when a republic was declared.

Correspondence, the process of establishing common meaning via the exchange of
information, is essential for mutual understanding and the dissemination of
knowledge. It encourages relationships between and among people and social orders,
and it helps people understand and appreciate their own circumstances.
Communication may be vocal, written, graphic, nonverbal, traditional, or modern. No
of the format, the goal of communication is to convey information from one assembly
to the next. The main components of communication are the origin, message,
medium, receiver, and effects. Mass correspondence is communication between a
mass media and a large group of individuals. Several channels of communication are
collectively referred to as "media."”

The speed with which technology evolves necessitates better governance throughout
all of society, not just in government. Questions of governance permeate every tier of
the decision-making process, from the ward council to the World Trade Organization.
This indicates that the permission of the people as expressed via elections, public
opinion, and democratic will-formation is not the exclusive determinant of the
legitimacy of rule. This is because Nepal participates in a wide variety of international
regimes, and the many players involved in Nepal's administration are in a constant
state of interaction—competing, collaborating, and clashing, depending on the
interests and roles at play.

LITREATURE REVIEW

Acharya, Ujjwal. (2018). While newspapers in Nepal date back more than a century,
the first privately owned and operated daily did not appear until 1993. Since then,
newspaper sales have gone up, in contrast to what has happened in many other nations
as a result of the rise of the Internet.

Acharya, Bhanu. (2018). Examining the strengths and limitations of the print and
digital Nepali news media in terms of journalistic professionalism and media
accountability is crucial. Among Nepal's news medium, print newspapers have been
around the longest, followed by radio and then television. Even though internet media
have been around for about two decades, they still haven't been fully recognized as
mainstream media in Nepal, both legally and in terms of industry standards. This
article reviews a variety of national and international literature to identify six key
challenges (i.e., legal constraints, the digital divide, undue political influence,
unprofessional practices, shortage of financial resources, and poor performance of
media watchdog) and proposes some strategic interventions to address these
challenges. This article argues that the expansion of news media outlets in terms of
quantity does not guarantee the quality of material to viewers, and it lays out three
essential actions to assist overcome the difficulties faced by Nepal's news media.

Acharya, Bhanu & Sharma, Shyam. (2022). This introduction chapter evaluates the
general picture of the Nepali media environment in the 21st century, taking into
account sociopolitical viewpoints, technological development, and professional
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concerns, and so providing the social and academic settings for the book. Since 1990,
the number of media outlets in Nepal has increased dramatically, fostering an
atmosphere conducive to the creation of a wide variety of material, the use of new
technologies, and the improvement of journalistic standards (both in terms of ethics
and the law). This chapter provides an overview of Nepali media growth from the
sociopolitical, technical, and professional vantage points, connecting worldwide
views on various media concerns in Nepal. In this chapter, we argue that Nepal's news
media environment is in a chaotic situation because all media genres are being
introduced, developed, and practiced at the same time, despite the quantitative growth
of news media outlets, technological advancement, and diversity of media content and
coverage over the last three decades.

Acharya, Bhanu & Aryal (2022) Nepal has a thriving news media and media
education sector, with over 1000 newspapers, 1100 local radios, 200 television
stations, 3000 online news sites, and 80+ universities dedicated to the subject. This
book examines the state of Nepal's news media from every angle possible, bringing
together empirical investigations, critical reviews, and theoretical and philosophical
assessments of journalism and modern media practices in Nepal from both regional
and international viewpoints. Using international norms for journalism and journalism
education as a benchmark, it investigates fundamental questions concerning Nepal's
media and journalistic practices. The book examines both classic (print, radio, and
television) and emerging (online) forms of journalism.

Jaguessar, Abhishek. (2022). This study set out to answer the question, "What
function does mass communication have in developing countries?" The term "mass
media" refers to the many channels used in the process of gathering, transmitting, and
receiving information for the people. From newspapers and television to billboards
and smartphones, the range of mass media is vast. There are several important roles
for the mainstream media to play, from monitoring and correlation to cultural
transmission and dissemination to amusement and even mobilization and validation.
One of the most important roles of the media, for both advanced and emerging
economies, is to promote growth at the national level.

REESRACH METHODOLOGY

This line of inquiry has often taken the form of a sophisticated social study. It
connotes many sorts of research infrastructure at once. Ethnographic studies were
used for this analysis. This research has exploratory leanings since it looks at the
participants' means of subsistence, namely their conventional employment and their
level of schooling. The respondents were chosen using a simple random selection
method. Hence, the prevalent sampling strategy included elements of both Purposive
Sampling and Multi-Stage Random Sampling. A total of 110 local residents were
interviewed for this research. All 110 participants who provided feedback on the
dissertation's success on the basis of the study's purposeful factors are included.

DATA ANALYSIS
Mass media use and access

A problem's course may be altered by the use of communication, information, and
education. Media availability is a potent channel of information dissemination that
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facilitates learning about many societal issues. The following table displays the
respondents’ access to and usage of various media for knowledge acquisition. The
data is tabulated below.

Table No: 1 Access and use of mass media categorically

Means of Mass Media Respondent Percent
Radio 101 91.81
Radio & TV 9 8.18
Total 110 100

Of those who participated in the field poll, 91.81 percent said they regularly listen to
the radio, while 8.18 percent said they regularly watch television. Depending on their
socioeconomic status, people had access to and used various types of mass media.
Individuals with sufficient financial means in the community have access to both
forms of media. It also demonstrates the widespread use of radio and television as a
source of entertainment, news, information, and other programs on a variety of topics
related to the dissemination and dissemination of knowledge in the context of
developmental issues.

Frequency distribution exposure on mass media

Table No: 2 Frequency Distribution of Respondent exposure on Mass Media

Media Frequency Distribution of Respondent exposure on Mass Media
Daily Most Days Once a Week

Radio 77 (70%) 24 (21.81%) -

TV - 9 (8.18%) i

Total 77 33

According to the data shown above, a large percentage of respondents participate in
some kind of mass media-related activity. Respondents are more likely to listen to the
radio than watch television. The majority of the respondents do not own a television.
Just 8.18 percent of respondents have TV, and most of those who do watch do it
during the day while the batteries are still fresh. According to the data shown above,
91.81 percent of respondents routinely listen to radio or FM stations. People who
listen to the radio and watch TV on a regular basis are well-informed on the evolution
of society.

Role of mass media in rural development

The mass media provides a welcoming platform for raising public consciousness. If
the data is intriguing and it indicates a societal concern, then it has social significance.
It should serve to raise consciousness. Nonetheless, schedules for informational
programs must be adhered to.
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Table No: 3 Frequency distribution of respondents’ opinion about the role of

mass media
Respondent Frequency of Respondent Percent
Yes 97 88.18
No 13 11.81
Don't Know - -
Total 110 100

Just 11.8% of those polled disagreed with the statement that the media played an
important role in society. People in a nation like Nepal confront formidable obstacles
when trying to get access to information due to factors such as the variety of
languages spoken there, poverty, and a lack of education. While radio and television
are accessible and may convey information, respondents in the field survey underlined
that they are unable to receive important information owing to language hurdles. Just
11.81 percent of those interviewed said the media alone cannot play a significant role
in societal progress and transformation. They said that the media cannot be relied
upon as the only means of educating the public about the need for progress.
Institutions, programs, and services like those provided by educational, non-
governmental,

Mass media situation to create awareness among people on social change and
development

Questions related to the content of the information supplied by mass media were
posed to respondents with access to and usage of such outlets. It's sufficient if folks
are made aware of it. Respondents share their thoughts on the need of enough
knowledge for awareness. You can see it in the table down below.

Table No: 4 Distribution of respondent on adequate information provided by
mass media on social change and development

Situation of Information Provided Frequency of Percent
through Mass Media Respondent

Adequate for Awareness creation 36 32.72
Not Adequate 46 41.81
Don't Know 28 25.45
Total 110 100

The vast majority of respondents said that the information and programs offered by
mass media are not sufficient to raise awareness on social change and development,
while just 32.72 percent said that they are. As concerning, 25.45 percent of
respondents said they lacked enough understanding. Information, whether sufficient
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or insufficient, should be regularly transmitted by the media. There are a total of
41.81 % and 25.45 % of respondents, respectively, who lack sufficient expertise. It
turns out the current state of knowledge is not sufficient to raise awareness levels.
According to the article, the radio broadcasts would be adapted to the language and
culture of the Terai's rural population. More is needed to raise awareness, such as
training, NGO and INGO participation, and counseling for at-risk populations.

Study on awareness level

Table No: 5 Awareness study table

Awareness Level Respondent Percent
Fully Aware 21 19.9
Partly Aware 52 47.27
Can not Tell 37 33.63
Total 110 100

Based on the data shown above, we can conclude that just 21 respondents (19.9 %)
had complete knowledge of village development, while 52 (47.27 %) had some
knowledge, and 37 (33.6 %) had no knowledge at all.

Table No: 6 Distribution of radio listening habit to fulfill the local needs

Reason for Listening to Radio Respondent Percent
News, Information & Entertainment 78 70.90
Other Special Programs & Song 28 25.45
No Idea 4 3.63
Total 110 100

As radio is a popular type of mass media in rural areas, we wanted to know why
people there turn to it for their news, music, and other leisure requirements. Seventy-
nine people out of a hundred and eighty (or 70.90%) said they listened to the radio for
news, information, and enjoyment. Similarly, 25.45 percent, or 28 people, said they
listened to the radio for entertainment purposes. Just 3.63% of those polled said they
didn't know why they listened to the radio on a regular basis.

CONCLUSION

Impact of Mass Media (Radio) on Village Development in Dhankaul VDC: A
Sociological Analysis is the title of this research project. Based on the research
conducted, it can be concluded that radio is the primary and most important medium
for disseminating information and knowledge about local development in rural areas.
These results provide a clear image of a population with a high degree of interest in
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rural and community improvement. The radio is an efficient and crucial medium for
disseminating information. One of the most pressing problems and challenges for a
developing nation like Nepal is fostering growth from the ground up, beginning in the
villages. The radio is the primary tool for disseminating news and raising public
consciousness about progress. The vast majority of respondents in the study region
said that they had listened to the radio or watched television to learn about
development challenges. The respondents in the research region were aware of
development challenges and concerns, yet they held a number of inaccurate beliefs
about the topic.
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