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Abstract:

Travel industry is mostly connected with development of individuals starting with one spot then onto the next,
however very much like different ventures, travel industry and accommodation area helps in bury alia, basically
required age of unfamiliar trade, business opportunity arrangement and, infrastructural advancement. Female
support in travel industry exercises in India is approx 40% in most recent five years in India. A nation like India
with its immense enhanced culture, fluctuated traditions, and customs draws enormous attention of home grown
and global female travellers. The public authority of the nation grasps the significance of travellers, to help grow
the female traveller appearances numbers, it has found different ways to help industry which are not in that
frame of mind of this article. In any case, there are different issues which are looked by female travellers while
visiting different North Indian locations in the country. Through this paper researchers need to look at different
issues confronted by the female travellers in North India. Strategy utilized was here to gather reactions from a
comfort test of respondents in light of an organized survey. This aided in distinguishing the normal difficulties
and issues of female vacationer connected with their solace and wellbeing while they were voyaging. The
participating respondent freely provided their responses, which were analyzed with the help of the SPSS. Which
were further actually broke down trying to find the different issues looked by them which could be summed up
to different explorers. For future imminent examination, this paper gives an open door to the later researchers to
look at the different territorially issues looked by voyagers crossing the whole country.
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Introduction:

Travel industry all around the world viewed as one of the quickest developing ventures which enhance country’s
economic conditions, adding to the monetary improvement of a country. It contributes in acquiring enormous
unfamiliar trade without sending out public abundance, and this is significant fundamentally for creating nations
like India .The travel industry as an industry additionally assumes a significant part in giving huge scope
business to both skilled as well as unskilled workers. Travel industry is essentially service industry as it doesn't
fabricate or creates products like different enterprises, however offers administrations to different sorts of
individuals from a scope of specialty markets, by joining different interrelated businesses under the umbrella of
the friendliness area. If tourism industry is well taken care of for any country it creates a huge scope of
employment. It is a perplexing industry including different financial exercises, for example drawing individual’s
attention towards vacationer places, obliging them, giving different offices connected with food and beverages,
transportation, relaxation, diversion, etc. By organizing with different sections of society, travel industry helps
in fashioning colossal infrastructural upgrades and at last prompts the basic turn of events and development of
districts (Lew 2011). Looking at the history of human development it showed travel is integral part of human
life. In ancient time people used to travel from one place to another in search of food and shelter. At that time
there was no difference in men and women travellers, they travelled in groups. With development in human life
we got the difference on the basis of gender. This explained, some tasks are gender specific. It means certain
things are supposed to be only for males and vice versa. Travel and tourism is no different in this scenario.

Some field are considered for males only, tourism is one of them. In ancient time tour and travel were the
pursuit of a male. Females also travelled as a member of group or along with spouse. They did not have any
special reason of their own. Women used to travel to accompany their men folk. Later they started travelling
alone for studies, pleasure, and exploration along with servants (Bauer, 2021). Female segment is the significant
in tourism industry. Male and female have different requirement and issues in context of tourism activities. In
last two decades participation of female travellers has shown a great increase in the number. (Jordan & Gibson,
2005).In view of development of hospitality and tourism industry, researches and studies in the same area has
been carried out. It is clearly evident when it comes to female travellers limited studies has been done till so far.
Solo female travelling is an emerging trend now. Earlier it was famous in western countries now it’s rapidly
growing in Asian countries also. Tourists have perception regarding the risk, for female travellers it becomes
more complicated. Asian ladies wrestle with their mind takes a chance through different gendered spatial and
real practices, and how arranging risk is likewise an approach to arrange orientation personalities. Various
suggestions are accommodated future examination and for the travel industry to encourage a more amiable
space for the others.(Yang,Khoo,2018).



To go outside the native place always comes along the challenges and issues. Human mind is resistance to any
kind of change. This is common for males and females. Men and women face challenges when then go out of
their city and when they travel to another national it has other issues. This is not only about a specific country,
where tourist faces issues when they travel there. Eastern tourist faces difficulties in western countries and vice
versa. India is world famous as destination among males and females across the world. One place is different
from other; geographical, cultural, social differences cause these differences. Contrary to that in studies,
literature and median somehow India as destination does not really have a good reputation. In 1998 United-state
Official trade guide announced India is a dangerous destination for women. (Chaudhary, 2000)

This paper adds to arising assemblage of information concerning challenges faced by female explorers by
centring on a particular region “North Indian Destinations”. While certain Asian destinations, like Thailand,
Malaysia, Singapore, are becoming well known among as compare to India, reason behind this are safety and
security of female travellers (Yang et al., 2018). Academic work on ladies' performance travelling encounters in
India is limited.

This lack of data in this context is surprising as later studies allude to India as the quickest developing
vacationer location for female & solo female travellers. Without a doubt, conversations concerning solo female
go in India can't rise above banters on wellbeing and security as the nation has frequently been viewed as a
perilous and dangerous objective, particularly for ladies (Charlton, 2014).

India is the fastest growing destination for solo female/female travellers among international market. When we
talk about the problem and challenges for males have less as compare to females in any context of life they both
have their own issues. In travel process males are considered privilege as compare to females. Men do encounter
issues during travel but female faces more.

Millions of domestic and international tourists travel to India at various locations and which includes males &
female, female in groups and solo. Everyone have a different motive for travelling, these motivational factors,
for females are like empowerment, leisure, self-fulfilment, adventure etc. These factors make the impact on the
choice of locations & process. Women faced different issues as compared to men in all context of life so as in
travelling. Safety, security, personal experience, hygiene factors are the major drawbacks in travelling
experience in North Indian destinations. This needs attention to provide the female travellers friendly
destinations in North India.

People keep different perceptions and expectations from destinations but there is a gap between expectations
and actual experience of travel services. Women are more concerned about the same as compare to men. These
need to explicit to impart better travel experience to women travellers. In international tourism market, India is
complicated destination for females. It seriously needs attentions to provide the adequate image of Indian
destinations among international travellers. Travel industry makes a huge contribution in Indian economy,
employment and GDP. Female tourist is major segment of the travel industry and its growing day by day. It
simply explains better tourism facilities will lead the better contribution to economy, GDP & employment.
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International Tourist Arrival in India According to Ministry of Tourism This report shows clearly participation
of international female tourist in Indian tourism industry is approx 40% which is increasing every year.

Covid -19 has caused a drastic loss to the industry.

In context to domestic tourist arrivals we do not have gender wise data but it can be understand by percentage of
the female population in India is Census 2011, India's population was 121.06 Cr and the females
constituted 48.5% of it. So in a general idea we can assume 48.5% are female travellers in India. That is almost
half part of the domestic tourist arrivals.

Literature review:

Female segment, in relaxation and vacationer exercises has expanded over the most recent 15 years. As a
growing phenomenon, it is not surprising that academic work exploring solo female travel has been conducted
in tourism recently (Jordan & Gibson, 2005).

(Pritchard ,2001) Stated that significantly, the course of gendered construction of traveller spaces emphasizes
the presence of solidified designs of force in which ladies for the most part assume a subjected part as the
subjects/objects of the male look.

Information delivered by the National Crime Record Bureau (NCRB) show that a normal of 95 ladies are
assaulted in India consistently and violations against ladies expanded by 34% throughout recent years (Salve
2016).

Staring is common problem faced by females. In this context women are often portrayed as ‘the sexualised
objects of the gaze, habitually represented as passive and sexually available’ Women are considered as
sexualised nature of tourism spaces (Aitchison, 2008).

Voyaging has an alternate significance for various individuals. Some movement for joy or unwinding while a
few travel for experience and new encounters. One way or the other, it is a significant part which can change
lives in numerous ways. The term 'Tourist' has been constantly changing and has ignored through moderate
deconstruction the most recent couple of many years. It was recently founded on a homogeneous mass local area
of people voyaging either for business or relaxation purposes (Wilson and Harris, 2006; Yiannakis and Gibson,
1992). Academicians are constantly working from a dynamically information put together stage have brought up
issues with respect to the comparability supposition among sightseers. Tourism has the same definition for
males and females.

In last few decades participation of female travellers has increases rapidly. India has diversity in destinations
that attracts tourist from national and international horizons. According to directional rule Indian tourist
destinations are also classified in four directions majorly, Eastern & Western States, North & South Indian. In
north India Uttrakhand, Himachal, Punjab, Haryana, Jammu & Kashmir, Uttar Pradesh, some part of Rajasthan
and Madhya Pradesh. Although, these states are consider as developing states. Cultural difference also causes
the issues and barriers in women travel journey. Ladies explorers, at times ignorant about the differences of
various socio cultural or gendered builds, may put themselves at different dangers, and lewd behaviour is one of
them(Falconer, 2011).

Not with standing the entire clamour in regards to ladies’ wellbeing, ladies in India keep on living a bad dream.
Whether you are hitched or single, youthful or old, each lady in India who is out on the roads has an
overwhelming story to tell. Urban areas ought to be spaces for a potential open door and self-improvement. Yet,
going by the encounters of ladies across the world, they are generally destinations of avoidance, badgering and
attack. Today, there is a developing acknowledgment that if our metropolitan focuses are to be made safe for
everybody living inside their peripheries, they need to initially be made safe for the most underestimated among
the people who live, work and drive in them “Women”.(Leena,2020) This situation has the direct impact on the
female traveller’s statics. Safety and security is major concern for any individual. When it come to travel it
became more significant.

Female have various reasons for travel, like education, job, visiting friends and relatives, leisure, pleasure,
medical etc. They not only makes their own plan they also makes the plan for family and friends. It clearly
shows they are decision makers in travel process. In this process they consider multiple factors. They also
consider all the aspects that cause problems in journey.

Objective picture can be associated with movement related conduct, expressly whether vacationers will return to
a location and whether they might consider suggesting an option to loved ones (Chi and Qu, 2008). India is a
country which has an immense number of tourist destinations for interesting to normal wonder. It has expanded
societies and customs in various districts, unique celebrations, clothing styles and legacy locales which draw in
travellers from everywhere the world.

Different picturesque destinations like Manali, Kerala, Goa, Darjeeling, Shimla, etc as well as legacy objections
like Agra, Jaipur, Delhi will quite often intrigue not just home grown sightseers yet in addition unfamiliar
travellers from one side of the planet to the other. Because of the Indian government's endeavours somewhat
recently, which were focused on in supporting incomes in the travel industry area and extending India as a
definitive place of interest, such drives have helped in making a extraordinary development direction in the
travel industry and in public GDP.



Safety, Security causes the problems in travel. These factors plays role in the image of the destination. It has
been generally recognized that objective picture influences traveller’s abstract insight, subsequent way of
behaving, objective decision regarding the visit to that destination (Baloglu 1999).

Objective:

To analyze the different issues faced by female travellers/explorers while voyaging various destinations across
North India.

To find out the reasons for the sceptical mind set of female tourist to visit a destination.

Methodology:

This study is conducted to bridge the gap in the problem and challenges faced by females in North Indian
destination. The main purpose of this study was to offer an integrated approach for understanding these issues at
destination and to examine the empirical evidence on the problems of female travellers.

The study investigated the relevant relationships among female travel issues and its impact on their travel
process. The empirical data for the study was collected from females only in reference to their travel experience.
For this study, responses were gathered from 105 respondents of various age gatherings, and from various
territories, having different instructive capabilities only from female respondents. Their reactions were gathered
through a web-based survey to try to decide the various issues looked by them in North Indian destinations.
While filling in the poll, respondents were allowed to give their reactions according to their viewpoints. The
issues & challenges were reviewed in this survey. Questionnaire was classified in two parts, part A demographic
details, part B contains the statements regarding problems. Respondents have given their rating on 5 point
Likerts scale. Data was analyzed with the help of the SPSS.

Data Analysis:
Table 1: Demographic Profile of Respondent
Factors Response options N Percentage
Age 18 to 25 27 25.2
26 to 40 67 62.6
41 to 60 13 12.1
Residential Area Urban 93 86.9
Rural 14 13.1
Education 10" to 127 4 3.7
Graduation 32 29.9
Post Graduation & Above 71 66.4
Marital Status Married 63 58.9
Single 39 36.4
Divorced/Separated 2 1.9
Not Prefer to Say 3 2.8
Occupation Business 4 3.7
Govt. Service 4 3.7
Housewife 16 15
Private Service 69 64.5
Student 14 13.1
Annual Income 3.1 to 5 lacks 23 21.5%
5.1 to 7 lacks 13 12.1%
Above 7 lacks 26 24.3 %
Up to 3 lacks 45 42.1%
How often do you travel? Once in 3 months 20 18.7%
Once in 6 months 39 36.4 %
Once in a year 35 32.7%
Once in month 13 12.1%
Are you dependent on your | No 74 69.2 %
family for expenses Yes 33 30.8%
Duration of travel time 1-3 days 56 52.3%
4-6 days 35 32.7%
7-10 days 8 7.5%
Above 8 7.5%




From collected data major segment 62.6% participants are from age group of 26 to 40. Out of 105, 86.9%
respondents are from urban area, 13.1% are from rural area. It shows tourism is getting popular among rural
areas also. In education 66.4% respondents have post graduation or above education,29.9% have graduation &
only 3.7% have 10™ to 12" education, it reviles higher the education more interest in travel. In marital status
received data shows 58.9% are married, 36.4% single and 1.9% divorced or separated, 2.8% prefer not say. In
occupation 64.5% are from private services, which are followed by 15% housewives; it is surprising 13.1 % are
students only 3.7% are from governments services. Income section gives the more surprising result 42.1%
respondents are from up to 3 lacks segment, 24.3% are from above 7 lacks , 3 to 5 lacks segment has 21.5%
female travellers, rest 12.1% are from 5 to 7 lacks.

Timing of female traveller’s visit durations are like, 36.4% females travels once in six months, 32.7% travels
once in year, 18.7% travels quarterly and rest 12.2% goes out once in a month.69.2% respondents are
independent for their expenses, only 30.8% are dependent on their family. In travel duration collected responses
shows major portion of the travellers i.e. 52.3% prefer to travel 1 to 3 days, 32.7% 4 to 6 days, 7.5%
respectively for 7 to day or above.

Table 2: KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .829
Bartlett's Test of Sphericity Approx. Chi-Square 736.886
df 45
Sig. .000

KMO Test is a measure of how suited your data is for Factor Analysis. The test measures sampling adequacy for
each variable in the model and for the complete mode. Kaiser proposed that a KMO > 0.9 was marvelous, in the
0.80s, meritorious, in the 0.70s, middling, in the 0.60s, mediocre, in the 0.50s, miserable, and less than 0.5
would be unacceptable. In general, KMO values between 0.8 and 1 indicate the sampling is adequate. KMO
values less than 0.6 indicate the sampling is not adequate and that remedial action should be taken. In contrast,
others set this cutoff value at 0.5 (Dziuban, Charles D et al. 1974). The result of the KMO test (0.829) indicates
that the data suit for the factor analysis test.

Based on secondary data 10 variables were identified to know the various problems faced by female tourists
while travelling to different destinations in North India. Through a structured questionnaire, respondents were
asked to provide their responses on questions, on a five - point Likert scale. In order to limit these variables into
factors, Factor analysis method was used. A rotated component matrix helped in the completion of this analysis
by reducing the 10 variables into underlying 2 factors. These are mentioned in the below table:

Table 3: Rotated Component Matrix®

Component

1 2
Personal Safety & security.158 753
issues
Behaviour of locals .069 .837
Theft 315 .640
Gender Discrimination .085 746
Behavior of guide .105 740
Local convinces .368 .622
Availability of sanitary pad.933 .183
vending machines
Availability of sanitary pad.935 .104
disposal machines
Facility of lockers .899 .200
Waiting room facility .869 238

Factor 1 Convenience Hurdles: Four variables have been found in this factor and it reflects the Availability of
sanitary pad vending machines (.933), Availability of sanitary pad disposal machines (.935), and Facility of
lockers (.899), Waiting room facility (.869).

Factor 2 Perceived Sentimental Hurdles: Six variables have been found in this factor and it reflects the
Personal Safety & security issues(.753), Behaviour of locals(.837), Theft(.640), Gender Discrimination(.740),
Local convinces (.622).



Discussion:

It is a quite a difficult task to determine the different problems faced by female travellers/ tourists while
travelling to different destinations in north India. This is because every region has its own customs, traditions,
culture which are all different from each other and north India is combine area of Haryana , Punjab, Uttrakhand ,
Himachal Pradesh, Jammu & Kashmir some area of Uttar Pradesh and Rajasthan. The purpose of the study was
to understand the common problems faced by female travellers from different localities.

Through this study, two clusters of hurdles have emerged by which female travellers/ tourists are greatly
influenced, these are Convenience hurdles, Perceived Sentimental hurdles. Convenience hurdles are mainly
created due to the improper facilities at tourist destinations while Perceived Sentimental Hurdles and are largely
dependent upon the local people of each of the destinations visited by tourists.

This study was bound exclusively to reactions of the respondents through the internet based poll also;
respondents are capable individuals in all aspects. No specially disabled female was considered for the study. In
any case, the discoveries are as yet valuable to understudies and analysts who are leading research in this
specific field by applying similar perspectives in a more extensive and more profound sense. In inspecting the
subject locale wise to decide explicit issues looked by female explorers, researchers can utilize a more extensive
scope of factors in deciding the issues. Problems and challenges were experienced by female travellers contrast
contingent upon various elements impacting their visit climate. The issues fundamentally founded on the
respondents' orientation, age, training, and so forth and more note worthy, government support is required for
travel industry to be understood and adopt changes according to requirement. The travel industry improvement
is a valuable methodology for metropolitan yet particularly country monetary turn of events and requires more
prominent worry by the state and all partners.

Conclusion:

This paper investigated Challenges and issues faced by female explorers during their visit in North India. In
view of examination of 105 female’s reactions based on their travel experience were collected. For survey
questionnaire, auxiliary information around twenty three papers and seven web-based articles were
incorporated. This work fights albeit female traveller saw the North India as hazardous spaces and locations,
they worries about wellbeing, although they address one of the few risky spaces that ladies need to explore
through in both their unremarkable and touristy schedules. Generally, the paper's commitment to the assortment
of information is two-overlap. In the first place, this work grows how we might interpret issues and difficulties
of female travellers in North India and female travel is an arising peculiarity, with special cases of not many
examinations, has been somewhat disregarded by travel industry researchers. Second, this paper gives bits of
knowledge into the encounters female travellers in India, an objective that regardless of being seen as hazardous
is filling in ubiquity as movement objective. The travel industry has significant part in GDP, business and
unfamiliar trade. This issue make the direct back handed misfortune the huge part of economy of India. Albeit
this paper gives an outline of female explorers in India, it likewise calls for more research on ladies encounters
and impression of challenges in India and other traveller problems. More in particular, more examination is
expected to comprehend whether and how ladies having a place with various socio-cultural settings might
contrast in their encounters and practices of female travel. Extra examinations, for model, could be led on
unambiguous gatherings of female explorers, like independent female voyagers/or female travel dynamic
elements. Future exploration could investigate the nexus between domestic viciousness against Indian ladies and
discernments of their security & female traveller as right now the connection between the two is muddle.
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