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Abstract

The Indian mutual fund industry is growing rapidly. Mutual funds make way for Indian investor to invest
in financial market. Mutual fund is managed professionally by trust that pools the money of various
investors and invest it in varied securities like share bonds, certificate of deposits, commercial papers and
precious metals. The purpose of this paper is to study customer’s behavior in financial market further
develop and empirically validate a multidimensional scale for measuring investors attitude towards
Mutual fund (IAMF). The study investigated IAMF factors i.e. expertise, safety, liquidity, diversification,
tax benefits, return potential, convenience, quality affecting investment decision of mutual fund
investors. The study will be useful to the financial market experts to understand the investor’s perception
towards mutual fund investment..

Keywords: Mutual Fund, Investor Perception, Investment, Marketing strategies.

Introduction

“A Mutual fund is a trust that pools the savings of a number of investors who share common financial
goal. Then, it invests the money in money market instruments, equities, bonds and other securities
according to investors investment strategy ” (Association of Mutual Funds in India, AMFI). The income
from this collective investment is proportionately distributed amongst investors after deducting expenses.
The basic reason for starting mutual fund was to mobilize savings of small investors. In India UTI has
enjoyed the unique position in the mutual funds industry. The mutual fund give way to ordinary investors
to invest with his small investment (Arathy et al.2015). Mutual fund pools the money of people and invest
in various securities depend on investor investment goal Mutual fund come time to time with various
schemes such as close ended, open ended, growth, interval, income balanced etc for investor depends on
investor investment objectives. It also included scheme for tax savers special schemes for different
stakeholders. It helps investors who have lack of specialized skill for investment to diversification.
Diversification help in risk management (Singh, 2012).

The investors perception in the financial market literature is gaining attention from two decades, but a
comprehensive tool to measure investors attitude in developing countries got limited attention. So to
investigate the various useful dimensions of investors attitude that facilitate the development of a holistic
model. Further since investors’ decision of investing a particular security is influenced by demographic
variables, experience, and knowledge of mutual fund options, a special focus on investor perception need
to be focused. Furthermore regular paradigm shift in investor awareness, competition, internet facilities
etc. attracting investors become a challenge and need to study the various dimensions of investors attitude
and development of holistic model is need of hour.
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Objectives

Mujtual funds have already engrossed the attention of investors and academicians but most of the existing
research available is on either mutual fund schemes or comparing it with other investment options. Few
research studies are available that focus on investor’s attitude towards mutual fund to overcome this gap
the main aim of the study are

To study the investment pattern of investors

To know the investors awareness of mutual funds

To know the investors choice of type of scheme of mutual fund.

To anlayse the various factors affecting investors perception about mutual funds

Research Methodology

Sample

The present study based on investors perception about mutual fund was conducted in district Udhampur,
Jammu & Kashmir, North India. An attempt has been made to identify the important factors affecting
investors investing in any mutual fund. Initially pre-testing on 35 respondents was done to check the
content validity and determine sample size. The purposive sampling was used for data collection from
200 respondents by conducting a personal interview through structured questionnaire. The investors are
selected from various mutual fund agents, distributors.

Measures

To collect accurate and detail information about investors descriptive research is used. Data was collected
from respondents through survey. The questionnaire contains 40 items related to Expertise, safety,
liquidity, Diversification, tax benefits, return potential, Convenience, quality. A five-point Likert-type
scale, where (5) represented strongly agree and (1) represented strongly disagree was used for all the
constructs. The questionnaire contains both open ended and close ended questions.

Thus, finalized schedule comprised of 6 items of expertise, 7 items of safety, 4 items of Liquidity, 4 items
of Diversification, 3 items of tax benefits, 5 items of return potential, 5 items of convenience and 6 items
of quality.

Theoretical Development

Investor Attitude towards Mutual Fund (IAMF)

Attitude is knowledge, feelings ( positive or negative) about an object or activity (Pride and Ferrell,
1991). Attitude raises probability that investor will follow a conventional path. There are lots of study that
tells how a positive attitude towards investment proposal influence behaviour. The mutual fund has
become quite popular in the last decade. The increasing trend of investment in mutual funds because
providing some benefits to investors which other is incapable of giving to investors. This section will
highlights all that factors which affect investor attitude are:

Expertise (Exp): Mutual funds help to reduce risk through diversification. The experience and expertise
guidance of Mutual funds managers minimizes risk and maximize returns. Mutual fund managers help in
maintaining diversified portfolio ti investors. The skillful management help in selecting fundamentally
strong securities and timely sale and purchase of securities (Kalaiselvi, 2016).

Safety (S): Mutual fund gives safety two ways; investment in secure institutions and safety in capital
protection and guaranteed returns. While no investment is risk free but mutual fund perform well in safety
criteria because when investors invest they get best value for money spend. Investment in mutual fund is
completely safe. Securities and Exchange Board of India (SEBI) and Association of Mutual Fund in India
(AMFI) are regulating mutual fund which gives strict governance and foolproof monitoring system which
eliminate unethical practices in financial market system (Zafar, Chaubey and Ali, 2019).

Liquidity (L): Investor whenever put together an investment portfolio, they consider liquidity. They plan
investments to maintain enough liquidity to meet their financial needs. Liquidity is ease of converting
asset or security in to cash. Goodhart (2008) contends that liquidity has many facet of investment. Mutual
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funds have market liquidity. Market liquidity refers to country’s financial market allow assets to be
bought and sold at stable prices. As investor evaluate investments, liquidity can be an important factor
which helps to convert any asset into cash quickly.

Diversification (D): Diversification is one of the most important aspects of investment. Mutual funds
helps in diversification of investment. Diversification is dispersion risk among different types of stocks,
bonds, assets tetc.. The main attraction towards mutual fund is diversification it help investors in portfolio
diversification in different fund categories (Thune, 2018). Investor can invest in two mutual funds but it
should not have the same holdings because if one security is affected in one mutual fund another will also
be affected. Diversification helps investors to reduce the risk and offer broader exposure to various stocks
and sectors.

Tax benefits (T): Mutual funds are the instrument of choice for availing a tax benefit under the Income
Tax Act. There are special categories of mutual funds on which a tax benefits can be availed. To get
mutual funds investment tax benefits, you need to invest in a scheme called ELSS or Equity Linked
Saving Scheme. ELSS funds have the following terms in their names: Tax saver fund, tax saving fund,
tax plan, tax shield, tax gain, tax advantage. Investment in mutual funds is a long term game and
therefore, if your investment time frame is shorter, it is better to find a more liquid investment option that
provide tax benefit.

Return Potential (R): Mutual fund plays a role of financial intermediary or connecting bridge.lt is jointly
managed by professional money managers helps general investors to pool their money together with some
objective and specific risk. Investors have common investment goal club and their money for of future
money appreciation. Mutual fund investment diversify investment investors minimize risk, enjoy lots of
benefits, to certain extent, rationalize returns and capital appreciation.

Convenience (C): Convenience is to extent which a investor hope that investment will be free of any
efforts. Convenience has a direct effect on investment behavior of a consumer. Investment in mutual fund
is much more convenient as compared to past investment as it is much comfortable to sit on one place and
invest without moving from one place to another. Also once it is decided where to invest, the investment
process is seamless investment can be made easily. There lot of choice in mutual funds you can invest in
equity and debts at same time conveniently. Investment in mutual fund is convenient for investor.

Quality (QU): Quality is defined as how well a return of investment matches consumer’s expectation.
The quality of mutual fund attracts investors. Investors always want that quality investment decisions so
that huge revenue can be generated.

RESULTS

Analysis methods

The data collected was initially analysed with the help of exploratory factor analysis (EFA) to find out the
useful factors that affect Investors attitude towards mutual fund (IAMF). After factors were emerged,
Structural Equation Modeling was used to analyse the data (Sahi, Sekhon and Quareshi, 2016).

Data was analysed in two stages , firstly we conducted Exploratory factor analysis to identify the
significant items for measuring the IAMF scale (Hair, Anderson, Tatham, & Black, 1995). Table 3 reports
the descriptive statistics from our study. The factor analysis was run on 50 items which reduced to 40
items in the first stage. The EFA results in 8 factors comprising 40 items for Investors Attitude towards
Mutual Fund (IAMF) namely expertise (6), safety (7), liquidity (4), diversification (4), tax benefits (3),
return potential (5), convenience (5), quality (6)

The results indicate that most of the items related to expertise (5.00), safety (3.45), liquidity (4.55),
diversification (5.00), tax benefits (3.45), return potential (4.00), convenience (3.85), quality (4.20) have
mean score above 3.00 which indicates that all the factors are positively affecting Investors attitude
towards mutual funds.

After scale purification using, the factors that emerged in EFA were analyzed in CFA to confirm whether
the structures that emerged were perfect fit or not. To refine all the measures for the structural model, we
used AMOS using three criteria, namely critical ratio values greater than 1.98, standardized regression
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weight greater than 0.5. All the scales of constructs have CR and SRW values above the threshold value
(see Table 4) with satisfied SMC values ranged between 0.4 and 0.8 for IAMF scale (Fornell & Larcker,
1981).
Reliability and Validity of the scales
The adequacy of the measurement model was evaluated on the criteria of reliability, convergent validity
and discriminant validity. Reliability was examined using the composite reliability values of above 0.7
(Table 1). Further, the convergent validity of the scales was verified by criteria suggested by Fornell and
Lacker (1981) (cited in Chiu et al. 2009). As shown in Table 4 all items exhibited loading higher than 0.6
on their respective construct, providing evidence of acceptable item convergence on the intended
constructs. The AVE ranged from 0.73 to 0.85. Hence both conditions for convergent validity were met.
All the diagonal values exceed the inter — construct correlations, indicating the satisfactory discriminant
validity of all constructs (Table 2). Therefore, we conclude that the scales should have sufficient construct
validity.

Table 1: Descriptive Statistics of constructs

Constructs — ltems  CompositeReliability  Mean  STD  AVE

Expertise 6 0.95 5.00 1.15 0.85
Safety 7 0.90 3.45 1.17 0.81
Liquidity 4 0.92 4,55 1.30 0.80
Diversification 4 0.85 5.00 1.20 0.75
Tax benefits 3 0.72 3.45 1.21 0.85
Return Potential 5 0.90 4.00 1.26 0.73
Convenience 5 0.85 3.85 1.29 0.78
Quality 6 0.80 4.20 1.40 0.80
Table 2: AVE and Correlation among Constructs

EXP S 1 D T R C Q
EXP 0.85
S 0.70 0.81
L 0.65 0.66 0.80
D 0.66 0.72 0.85 0.75
T 0.66 0.62 0.76 0.62 0.85
R 0.68 0.55 0.70 0.60 0.71 0.73
C 0.72 0.68 0.64 0.61 0.71 067 0.78
Q 0.63 0.54 0.75 0.64 0.75 0.66 0.69 0.80

Notes: EXP = Expertise, S = Safety, L = Liquidity, D = Diversification, T = Trust, R = Risk, C =
Convenience, Q = Quality

Demographic Profile

The sample of investors Udhampur (J&K, North India) reveals that 19 percent of respondents are female
and rest 81 % respondents are females. As percentage out of total respondents’s majority (60%) are from
the age group of 30 — 45 years followed by 17.5 percent respondents are from 46 — 60 years. Very less
respondents are less than 30 years (1.5%) and above 60 years (3.5%).

Table 3 reveals that majority of the respondents which accounts for more that 47 percent are businessman
and rest 39% are self employed followed by 9% employed and only 5% are retired. As per Educational
qualification 60% of the respondents have qualification of Bachelor level and 30% are the Master level.
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The table 3 reveals that, out of total 47.5% of the respondents are having annual earnings between Rs
60,000 to Rs 80,000, rest 37.5% of the respondents fall under the category of less than Rs 40,000 to Rs
60,000. Only 2.5% respondents are having annual income less than 20,000. As far as marital status 91%
respondents are married and rest 9% are unmarried.

Table 3 Demographic Profile of Respondents

Gender Frequency Percentage
Female 38 19 %

Male 162 81 %
Unanswered 0 0 %

Total 200 100 %
Age Frequency Percentage
Less than 30 years 3 15%

30 — 45 years 120 60 %

46 — 60 years 70 17.5%
Above 60 years 7 3.5%
Total 200 100%
Occupation Frequency Percentage
Business 94 47 %

Self Employed 78 39 %
Employed 18 9%

Others (Retired) 10 5%

Total 200 100%
Education Qualification Frequency Percentage
UptoSLC 0 0%

Up to Higher Secondary 10 5%
Bachelors 120 60%
Masters 60 30%
Others 10 5%

Total 200 100%
Monthly Income Frequency Percentage
Less than 20,000 5 2.5%
20,000 — 40,000 25 12.5 %
40,000 — 60,000 75 37.5%
60,000 — 80,000 95 47.5 %
Total 200 100%
Marital Status Frequency Percentage
Married 182 91 %
Unmarried 18 9%

Total

ANALYSIS OF IAMF

IAMF structure was examined through model fit indices (table 4). The detail are discussed below
Expertise (Exp) (Factor 1)

The Expertise relates to six items: Availability of detail information (SRW = 0.80), Expertise advice for
investment (SRW = 0.80), You can consult any time (CR = 7.80, SRM = 0.72), Doesn’t waste time in
waiting, asking, questioning irrelevant (CR = 11.80, SRW = 0.80), It takes less time in evaluating and
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selecting a investment while investing in mutual funds (CR =10.83, SRW = 0.70), Before making actual
investment, having expert advice reduces the risk of investment (CR = 12.80, SRW = 0.60).

Safety (S) (Factor 2)

The application of CFA came with seven significant items, namely Fear of losing all savings (CR = 7.50,
SRW = 0.60), | feel secure in mutual fund investments (CR = 10.55, SRW = 0.63), No personal
information will be sold or rented without consent (CR = 8.90, SRW = 0.60), Fear of choosing wrong
investment plan (CR = 7.00, SRW = 0.59), Mutual fund is trustworthy (CR = 6.22, SRW = 0.55), Mutual
fund investment is secure then other investment (CR = 8.20, SRW = 0.60), Online transaction of mutual
funds have adequate security features (CR = 7.20, SRW = 0.50).

Liquidity (L) (Factor 3)

The third factor liquidity, contained four items all of which had significant CR and SRW values: | get
payment on prompt time of investment (CR = 7.05, SRW = 0.50), Suffering from loss due to investment
in mutual funds (CR = 6.01, SRW = 0.60), Mutual funds always deliver what they promise (CR = 7.00,
SRW =0.60), Mutual fund is highly liquid (CR = 7.00, SRW = 0.65).

Diversification (D) (Factor 4)

Diversification is an important factor that affect Investors attitude. It contained four items i.e. Easy to
choose and make comparison of securities (CR = 9.00, SRW = 0.60), It reduces monetary cost by
diversifying investment (CR = 8.75, SRW = 0.50), | feel secure in diversity investment (CR = 7.62, SRW
= 0.66), Diversification reduce risk (CR =7.00, SRW = 0.70).

Tax Benefits (T) (Factor 5)

The fifth factor tax benefit contained three items: There are lots of tax benefits available in mutual fund
investments (CR = 4.70, SRW = 0.50), Searching and selecting the right plan for tax saving is easy due to
mutual funds (CR = 5.17, SRW = 0.54), Tax benefits encourage you to invest in mutual funds (CR =
8.78, SRW = 0.55).

Return Potential (R) (Factor 6)

The sixth factor contains: variety of offerings (SRW = 0.60), Mutual fund provide time to time different
plan for different stakeholders (CR = 4.80, SRW = 0.56), Return on mutual funds is also high (CR =9.70,
SRW = 0.61), | prefer to invest in mutual funds because of high return (CR = 8.75, SRW = 0.75),
Generally mutual fund investment gives high return to customers than other investment (CR = 7.75, SRW
= 0.65).

Convenience (C) (Factor 7)

The convenience contained All information is available online (CR = 7.01, SRW = 0.60), You can invest
just by sitting at home (CR = 6.05, SRW = 0.55), Availability of lots of choice (CR = 6.20, SRW = 0.67),
It takes less time to invest (CR = 6.01, SRW = 0.54), | feel very comfortable in purchasing mutual fund
(CR =5.01, SRW = 0.55).

Quiality (Q) (Factor 8)

The last factor contained six items The performance of mutual fund is as expected (CR = 7.90, SRW =
0.70), Return would match those described during investment (CR = 10.90, SRW = 0.60), The quality of
most of mutual investment plan conforms to my expectations (CR = 8.00, SRW = 0.80), | am satisfied
with most of the investment plans of mutual fund (CR = 12.00. SRW = 0.65), the quality of mutual finds
investment has consistently improved over years (CR = 7.90, SRW = 0.75), | prefer to invest in mutual
fund that provides me with quality of information (CR =12.95, SRW =0.75).

Table 4: Exploratory Factor Analysis, Critical Ratio (CR), Standardized Regression Weight
(SRW) and Square Multiple Correlation (SMC) values for the Investors Attitude towards Mutual
fund (IAMF) Scale

Dimensions Mean Exploratory Factor Analysis Confirmatory Factor analysis

Score
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Overall FL MSA CVv CR SRW SMC
Expertise Ref 0.75 0.66
(EV =320,V
=18.22)
Exp 1l 4.00 0.70 0.75 0.58 Ref 0.80 0.60
Exp 2 4.45 0.78 0.72 0.65 Ref 0.80 0.60
Exp 3 3.00 0.72 0.77 0.58 7.80 0.72 0.65
Exp 4 3.00 0.76 0.82 0.68 11.80 0.80 0.70
Exp5 4.00 0.74 0.75 0.60 10.83 0.70 0.66
Exp 6 3.00 0.70 0.72 0.57 12.80 0.60 0.68
Safety 0.50
( EV= 250, V Ref 0.60
= 14.84)
S1 3.00 0.70 0.75 0.58 7.50 0.60 0.55
S2 3.40 0.72 0.80 0.65 10.55 0.63 0.64
S3 4.00 0.68 0.75 0.58 8.90 0.60 0.60
S4 2.45 0.66 0.72 0.68 7.00 0.59 0.64
S5 3.50 0.74 0.75 0.60 6.22 0.55 0.55
S6 4.00 0.70 0.72 0.67 8.20 0.60 0.56
S7 4.50 0.58 0.64 0.64 7.20 0.50 0.60
Liquidity 0.50
(EV = 2.30, V Ref 0.60
= 11.90)
L1 4.50 0.71 0.70 0.60 7.05 0.50 0.60
L2 2.00 0.50 0.62 0.65 6.01 0.60 0.70
L3 3.60 0.55 0.60 0.70 7.00 0.60 0.72
L4 4.00 0.58 0.62 0.72 7.00 0.65 0.70
Diversification 0.50
(EV = 2.00, V Ref 0.60
= 10.80)
D1 4.00 0.80 0.85 0.80 9.00 0.60 0.70
D2 4.45 0.85 0.80 0.88 8.75 0.50 0.56
D3 4.00 0.75 0.65 0.60 7.62 0.66 0.57
D4 3.45 0.72 0.66 0.65 7.00 0.70 0.58
Tax Benefits 0.60
(EV =1.80, V= Ref 0.75
9.00)
T1 4.00 0.89 0.82 0.85 4.70 0.50 0.60
T2 3.50 0.59 0.63 0.58 5.17 0.54 0.50
T3 4.50 0.80 0.85 0.75 8.78 0.55 0.50
Return 0.46
Potential
(EV = 1.50, V. Ref 0.68
= 8.35)
R1 4.20 0.80 0.80 0.70 Ref 0.60 0.47
R2 4.00 0.80 0.79 0.65 4.80 0.56 0.58
R3 4.00 0.53 0.62 0.54 9.70 0.61 0.60
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R4 4.50 0.70 0.80 0.75 8.75 0.75 0.60
R5 4.30 0.75 0.65 0.55 7.75 0.65 0.50
Convenience 0.50
(EV =130,V Ref 0.60

=7.20)

C1 3.00 0.50 0.65 0.65 7.01 0.60 0.56
C2 3.45 0.75 0.66 0.54 6.05 0.55 0.57
C3 3.00 0.60 0.70 0.65 6.20 0.67 0.58
C4 2.00 0.60 0.56 0.50 6.01 0.54 0.60
C5 4.00 0.66 0.72 0.80 5.01 0.55 0.60
Quality 0.50
(EV = 140, V Ref 0.80

=7.00)

Q1 4.00 0.62 0.70 0.54 7.90 0.70 0.65
Q2 4.45 0.74 0.70 0.70 10.90 0.60 0.65
Q3 3.45 0.75 0.75 0.80 8.00 0.80 0.70
Q4 4.20 0.78 0.70 0.65 12.00 0.65 0.80
Q5 3.00 0.67 0.72 0.58 7.90 0.75 0.50
Q6 4.45 0.60 0.60 0.55 12.95 0.75 0.60

Notes: FL = Factor Loading, MSA = Measure of Sampling Adequacy, CV = Communality Value, EV =
Eigen Value, V = Variance Extracted

Figure 1: Investors Attitude towards Mutual Fund (IAMF) Model: First order Confirmatory

factor analysis Model
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Notes: EXP = Expertise, S = Safety, L = Liquidity, D = Diversification, T = Tax Benefits, R = Return

Potential, C = Convenience, Q = Quality and E1 — E40 = error of variance, eel- ee8 = error of
variance

Relationship Between IAMF and its Dimensions

The results indicate investors attitude towards mutual fund as an multi- dimensional construct. The
results inicates, (CMIN)/(DF) = 4.605, NFI = .860, RFI = .894, TLI = .855, CFI = .850, and RMSEA =
0.040 (see Table 5), robustness of the model. Hence the hypothesis is accepted. The relationship between
IAMF and expertise, safety, liquidity, diversification, tax benefits, return potential, convenience, quality
reveals that Investor attitude towards Mutual fund is affected by various dimensions.

Table 5: Critical Ratio (CR), Standardised Regression Weight (SRW), and Square Multiple
Correlation (SMC) values for the IAMF scales

Construct — scale Relationship CR SRW SMC
Expertise <- IAMF Ref 0.72 0.62
Safety <- IAMF Ref 0.60 0.50
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Liquidity < - IAMF 10.05 0.65 0.55
Diversification< - IAMF 12.07 0.75 0.65
Tax Benefits <- IAMF 10.00 0.70 0.70
Return Potential< - IAMF 11.00 0.75 0.65
Convenience < - IAMF 8.90 0.77 0.60
Quality< - IAMF 9.22 0.65 0.53
Model Fit
CMIN/ df =4.60 NFI = 0.860 RFI=0.894 TLI=0.855 CFI=0.850 RMSEA=0.040

Note: IAMF = Investor Attitude towards Mutual Funds, CR = Critical Ratio, SRW = Standardised
Regression Weight, SMC = Squared Multiple Correlation, NFI = Normed Fit Index, RFI = Relative Fit
Index, TLI = Tucker — Lewis Index, CFl = Comparative Fit Index, Root mean square error of
approximation

Discussion and Managerial Implications

To be successful Mutual fund need to understand peculiarities of the financial market and also attitude of
the small investors. Study has helps in understanding financial behavior of mutual fund investors. An
important element required in successful marketing strategy is fulfillment of investors expectation and
perception. The study results reveals that expertise, safety, liquidity, diversification, tax benefits, return
potential, convenience, quality are major factors affecting investors perception in Mutual funds. Liquidity
in mutual fund is also major factor attract investor towards mutual funds.

The research work brings scope for future research in this area. The awareness and education among
people is very essential part. The demographic analysis tells that financial literacy among female (19%)
and youths (1.5%) is very less (Table 3). Female investment awareness should be encouraged. Now days
by female job opportunities, girl child education the income generated by females has increased but they
are showing less interest in mutual funds. Thus this paper insists to attract female participation in mutual
fund investment. We must provide financial studies in school and college level, financial literacy
campaign, seminar, webinar, workshop, conferences can also help in increasing female and youth incline
towards investments. If they will be focused it come up with a huge success to this industry. The study
also reveals that age group of people also affect their investment decisions in this study only 3.5%
respondent are of above 60 years (Table 3). For return generation mutual fund is the simple and effective
technique. This paper suggests to approach senior citizens to increase their share.

The results of table 6 indicates that major source of information for investors of mutual fund scheme is
internet (50%) and brokers/ agents (22.5%) followed by financial consultants (10%), TV (7.50%),
Magazines (5%), Financial Institutions (5%). The investor in the study area revealed that Internet and
prospective agent/ broker from which they are investing play major role in their investment decision,
investor rely on expert advice of agent/ broker. The study recommends that the companies give the
adequate training to their financial advisors brokers to equip them with adequate knowledge so that they
can give adequate financial advice to the customers on the basis of their need, time and risk tolerance. The
investor must be reached through their employment source. The positive word of mouth and referral
marketing can also help in the increasing investment share because in small cities referral marketing plays
very important role in communication to mass people.

Table 6 Source of Information of Mutual fund schemes
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Media Frequency Percentage
Financial Institutions 10 5%
Brokers/ agents 45 22.5%
Financial Consultants 20 10 %

TV channels 15 7.50 %
Magazines 10 5%
Internet 100 50 %

Total 200 100 %

The table no 7 indicates that investors while investing in mutual fund give priorities to high return (45%),
less risk (20%), liquidity (15%), safety (12.50%) and marketability (7.5%). In India for the growth of
mutual fund companies there is dire need to satisfy every investors.
Table 7 Factor give priorities when you invest

Media Frequency Percentage Rank
High return 90 45 % 1
Safety 25 12.50 % 3
Liquidity 30 15 % 2
Marketability 15 7.5% 5
Less risk 40 20 % 4
Total 200 100 %

The result indicates that main difficulty is ignorance of investors. Most of the investors are investing from
last two years (41%), 20% of investors are investing from three years followed by 10% (more than five
years), 10% (more than 1 year), 5.5% (from five years). The result indicates that investors are new to the
mutual funds (table 8). In Indian financial market where financial instruments are impacting almost
everyone, all the factors that are suggested in the study which will lead to satisfaction of investors and
growth of mutual fund industry.

Table 8 : How many years you are investing in Mutual fund schemes

Media Frequency Percentage
One year 20 10 %

Two years 82 41 %
Three years 40 20 %

Four years 9 45 %

Five years 11 55%
More than five years 38 10 %

Total 200 100 %

Investors also consider rating of Rating agency like CRISIL, for taking investment decisions and some
time friends and relatives also suggest them. The investors also revealed that the main reason of
investment in mutual fund is that they can invest small amount of money also which have high return (45
%).

The results indicate that most of the investor are investing from last two years (41%). The investors are
averagely satisfied from mutual fund investment (Mean score 3.50). The results also revealed that
hindering factor in mutual fund investment is less confidence and also difficulty in which schemes to be
invested.

The study also reveals that investors showed preference about other investment option like real estate
(25.5%), gold and silver (19%), insurance policies (17.5%), Bank deposits (14%), bonds and debentures
(10%). But very less respondents (3.5%) are inclined towards investment in equity shares (table 9). To
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attract investors to prefer mutual fund over other avenues, Investor awareness program (IAP) can also
help in improving awareness about mutual funds.
Table 9 : Investment option selected by number of Investors

Investment Options Frequency Percentage

Bank Deposits 28 14%

Equity Shares 7 3.5%

Bonds and Debenture 12 10 %

Mutual Funds 29 14.5%

Insurance Policies 35 17.5%
Gold and Silver 38 19 %

Real Estate 51 25.5 %

Total 200 100 %

The mutual fund is gaining popularity but there is need of innovative products (Arathy et al. 2015). There
is need to make people aware about the various scheme for that segmentation of market can be done and
scheme should be made aware to the people by digital and non digital mode.

Mutual fund has been considered by investors because of stability and financial growth of Indian
economy. The citizens are more aware and showing interest in the saving and investment cycle. In few
years there is drastic change in mutual fund investments. But still there are long way to go especially in
the field of mutual fund criteria. The Investor has to pay fees and fund distribution costs, irrespective of
the performance of the fund. Many investors need financial planners to decide about right fund. The
research paper implies the various factors i.e Expertise, Safety, Liquidity, Diversification, Trust, Risk,
Convenience, Quality and various target group, their financial literacy, other investment avenues are
important dimensions of mutual fund industry. Further demographic factors are significantly influence the
investors attitude towards mutual funds.

Limitation of the study

The study brings useful findings of investors perception and preference towards mutual funds but study is
not far from certain limitations. The Study have first limitation of sample size, the small sample size of
200 not represent whole market. Time was the main constraint. As far as the depth of the research paper
has been collected within such a limited time frame. The period of the study was Dec, Jan, Feb 2020, the
study was conducted for small period of time so it not takes into consideration buying pattern with up and
down of market. The study has another limitation of study area as it is conducted in limited geographical
area so the results cannot be generalized. In the future research comparative study can be done. The
sample size of the study does not offer nearly the same insight into the dynamics of investors attitude as a
longitudinal study. The study have analysed eight factors investor attitude towards mutual fund and might
have ignored some dimensions that impact investors perception. Further future researcher could consider
broader perception measures in understanding investor attitude and Behaviour such as customer value,
customer relationship management.
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