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ABSTRACT 

The news media, notably television and the press, play a key role in informing the 

public. Nonetheless, the public has become more dissatisfied with mainstream media 

outlets. Many journalists find it troubling that people are more likely to disregard the 

news as biased and false. The reliability of the media and the problem of media bias 

have received a lot of attention in recent years. Credibility in the mass media has been 

substantially defined and examined as a quality of message sources. This research 

proposes recasting media trust as a relational variable, or the audience's reaction to 

specific pieces of media. Moreover, it is usually claimed that audience members' 

credibility evaluations are the product of their natural skepticism, either specifically 

or generally directed towards the mass media. The public has an increasingly negative 

view of the news media due to their perceived bias. 
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INTRODUCTION 

The media's portrayal of social, cultural, and political concerns defines them for us 

and shapes our understanding of their significance. When we lack firsthand 

experience or specialized knowledge on a topic, we often rely on what we learn about 

it through the media. Nevertheless, this information is often filtered via our 

preconceived notions and the influence of advertising. 

People's views of the world around them are heavily shaped by the media. From its 

origin, the contemporary press has been given progressively increasing authority; the 

term "Fourth Estate" has been used to highlight the media's autonomy and the 

constraints it places on governments. The Washington Post's coverage of the 

Watergate crisis is the most famous example of the press's ability to bring down a 

government. 

Nonetheless, the political and economic interests of news outlets and their owners 

have an impact on the news that a territory's populace gets. Scholars like Herman and 

Chomsky have argued that, intentionally or not, the news creation process has enabled 

political and ideological objectives to creep in. The resultant prejudice is sometimes 

declared outright, while in other situations it is understood but not disclosed (such as 

with FOX News). Most people have a gut feeling that the media is biased. Yet, it is 

very difficult and time-consuming for ordinary readers to be aware of or even detect 

the bias of all media sources, much alone quantify these biases and offer a complete 

order of magnitude on the extent of the leaning. 

LITERATURE REVIEW 
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Daniel Quackenbush (2013) Academic research on the causes of the public's ebbing 

and rising faith in the American news media has increased dramatically in recent 

years. In every election cycle, the public at large reinforces the image that the 

American news media is politically biased, which in turn has a chilling effect on 

foreigners' perceptions of the American political system and their propensity to vote 

in American elections. It is argued in this study that the public's perception of a liberal 

media bias is not the result of overt ethical failings on the part of American 

journalists, but rather the ideological preferences of partisan individuals and 

customers. Furthermore, a variety of literature on media bias and a multi-stage meta-

analysis of electoral coverage patterns revealed in this study that American media 

outlets had an overwhelming conservative tilt in their coverage of the 2012 election. 

Kim, Y.; Lee, H. (2021) Algorithms are gradually replacing humans in the news 

industry, and their prevalence is expected to increase. There is still room for debate on 

how readers' cultural biases affect their evaluations of the quality of algorithmically 

generated news stories. To investigate these issues in the context of the heuristic-

systematic model and the similarity-attraction theory, we conducted a three-way, one-

way analysis of variance test using two factors by two factors by two factors. Our 

findings demonstrated that readers favored algorithmically produced news pieces over 

those written by human journalists. When people read the news online, we discovered 

that they give algorithm-generated stories better ratings than those produced by 

humans. We also discovered that the media, the writer's culture, and the reader's all 

have a role in how the quality of news articles is evaluated. Considering that, to our 

knowledge, this is the first research to theoretically analyze how news consumers 

receive algorithm-generated news from a cultural viewpoint, the conclusions may 

have significant theoretical and practical ramifications. 

Anshda Raj (2021) There have been significant differences in coverage between 

India's two leading English newspapers, The Hindu and The Times of India, in the 

month after Article 370 was repealed. The concepts of gate keeping and the rise of the 

paid news industry are used to make sense of these variations in news curation. For 

ideological or financial reasons, information may need to be filtered by a gatekeeper. 

The phenomena of paid news is also used to convey the same meaning. News articles 

and their accompanying headlines serve as the analytical unit. This information is 

tabulated according to the standings. Frame selection and position rating based on 

circulation are used to draw attention to the publications' biases. In addition, Chi-

square analysis is used to determine the extent to which the Jammu and Kashmir 

newspaper supports the ruling party, Article 370, and local political parties. 

Musarat Yasmin (2021), In advanced economies, the media is essential for the 

spread of news, analysis, and public opinion. The purpose of this research is to 

examine how the inclusion of female crime reporters affects audience engagement. 

While gathering and analyzing data, a multi-pronged strategy is used. Over the course 

of a month, we gather data from four English-language newspapers and analyze crime 

reports using discourse analysis and content analysis to determine the gender 

representation. In addition, six experts from different disciplines were interviewed in 

a semi-structured format to get their take on things and share it with the readers. 

Thematic analysis is performed on the recorded and transcribed material. Evidence 

demonstrates that females are underrepresented in police reports, and that such 
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coverage serves to reinforce harmful gender stereotypes. Readers' mental models are 

influenced, and they in turn reinforce the patriarchal system. 

Valerie Hase (2021) The news media is a vital resource for knowledge on the global 

concern that is climate change. This research examines media coverage of climate 

change in 10 countries across the North and South between 2006 and 2018 (N = 

71,674) to get insight into the nature and extent of this coverage. Using a panel 

analysis, we show how the emphasis of the news media differs from country to 

country and is typically tied to developments in politics, science, and (to a lesser 

extent) society. Using automated content analysis, we also find that the media's focus 

on climate change is heavily weighted toward the social side of the debate, namely the 

ways in which individuals are affected by, work to combat, or otherwise contribute to 

the phenomenon. In sum, the research highlights substantial distinctions between the 

Northern and Southern Hemispheres. Countries in the Global South tend to emphasize 

the social issues and ramifications of climate change, whereas nations in the Global 

North tend to cover it more regularly. 

RESEARCH METHODOLOGY 

The research strategy used here is descriptive. Researchers in descriptive research 

conduct surveys to learn more about current phenomena and develop strategies for 

enhancing them. In this case, we aren't only trying to assess the phenomenon's current 

state so that we may report on it. Evaluating one's standing in relation to predefined 

criteria is another part of this process.  

This investigation made use of the survey technique. In this research, we constructed 

a structured questionnaire to gather data on how readers of major English-language 

newspapers feel about the prevalence of media bias. Readers of four major English-

language daily in India were considered eligible responders. Four hundred people 

participated in the poll, with one hundred from each publication. The sample included 

266 men and 134 females. The participants were polled on their views on media bias 

in general and how it appeared in their local newspaper in particular. For the sake of 

accuracy, the questionnaire was created using a Likert scale. The four Haryana 

districts of Panchkula, Ambala, Kurukshetra, and Karnal were surveyed. May and 

June of 2018 were used for the survey. 

Table 1 Readers’ Perception of Bias in Media 
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The vast majority of respondents believed that it is an established truth that modern 

media is slanted. Among the total of 400 responders, 165 were "very agreeing" and 

183 were "agreeing." As a result, 87% of people think the media is slanted. 

Table 2 Readers’ Perception of Media Serving Biased Opinion 

 

The vast majority of readers hold the view that the media presents its audience with 

an agenda rather than unbiased reporting. Of the total 400 responders, 22 showed 

extreme agreement and 250 showed moderate agreement. 

Table 3 Readers’ Perception of whether Indian Media is losing its Credibility 

 

When questioned about the reliability of Indian news sources, most respondents said 

they had lost faith in the Indian media. Thirty-three people gave a strong agreement, 

and 306 people out of 400 said they were in agreement. 

Table 4 Readers’ Perception of Reporters’/Copy Editors’ Bias in Story Selection 

 

Most people who took part in the survey thought that journalists (reporters and copy 

editors) at newspapers were prejudiced in their coverage. A whopping 79% of those 

who were asked this gave a positive response. 
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Table 5 Media Credibility 

 

Most notably, when asked to choose the most trustworthy news source, the majority 

of respondents picked newspapers. Out of a total of 400 respondents, 334 believed 

that newspapers are the most trustworthy, while 27 preferred televisions. Eighteen 

people opted for radio, while sixteen people listed online sources. Social media 

received just five votes, making it the least trusted outlet. 

The purpose of this research was to examine whether or not college students' 

analytical skills improve as a result of their exposure to the news. College student 

information was collected and analyzed with the help of mean, SD and t-test. 

Table 6 showing the result of difference in the development of analytical ability 

among reader and nonreader college students by newspaper reading. 

 

*0.01 level of significance 

College students who regularly read newspapers have an analytical ability score of 

20.28, while those who seldom read newspapers have a score of 20.52, as seen in the 

table above. College students who read the newspaper and those who don't have 

similar levels of analytical ability, but the t-value of 0.69 is not statistically significant 

at the.01 level. 

The research set intended to compare the analytical skills of newspaper readers and 

nonreaders among government college students. College student data was examined 

using standard deviation, mean, and t-test. 
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Table 7 showing the result of difference in the development of analytical ability 

among reader and nonreader government college students by newspaper 

reading. 

 

*0.01 level of significance 

The average analytical ability scores of government college newspaper readers and 

nonreaders are 20.03 and 19.9, respectively, as shown in the table above. When 

comparing college students who read newspapers to those who don't, the t-value for 

analytical ability is 0.97, which is not statistically significant at the 0.01 level. 

The purpose of this research was to compare the analytical skills of non-government 

college students who read newspapers to those who did not read newspapers. College 

student data was examined using standard deviation, mean, and t-test. 

Table 8 showing the result of difference in the development of analytical ability 

among reader and nonreader non-government college students by newspaper 

reading. 

 

*0.01 level of significance 

The average scores for analytical ability among non-government college students who 

read newspapers and those who don't are 20.52 and 21.05, respectively, as shown in 

the table above. The calculated t-value for the difference in analytical ability between 

newspaper readers and nonreaders among college students is 0.52; this value is not 

statistically significant at the 0.01 level. 

Conclusion 

It's safe to say that people no longer trust the media as an objective source of 

information. In addition, they think they are being fed biased and twisted news by the 

media. It's worth noting that they may be basing their evaluation on their own 
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preconceived notions, which might be right or wrong. Yet it's certain that customers 

have begun to reject the news sources, and the media's credibility is in question. 

college students' capacity to think critically and how newspaper reading might help. 

whereas today's pupils are more drawn to other forms of media. government college 

students are smarter than average, and they utilize media like TV, radio, the internet, 

and journals and magazines to strengthen their analytical skills, but government 

college students who don't read newspapers don't acquire such skills at all. 
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